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When it's real Italian inside, make it real Italian outside 
Rossotti Packaging 

When It come. to packaging Itallon food. ROllo1I1 I. on 
•• plt" . for over .eventy YNn we've modt podcage. for 
leading macaroni produce,. In th. United $101 •• and 
Canada. w. 01'0 manufactur. frozen food carlan. for 
frOlon pa,lo product,. RouolIl packaging .p.clall,tI. In 

four and .he color offMI lithography and Wtl offer f1 .. lblr 
vtlraaW ••• rvlee. thai co .... , ..... ry .tep of produd/on 'rom 
creatl .... concepl to compl.t.d package. So, If yOU OIC~ 
thinking of packaging pa.lo or whot ..... r your product -
give u. 0 call. ROUOIII, lotal paciG;ln". 

lossom utHOOUfH C __ 

Execu!! .... Offlcell North .'aen, NJ. D70,U 

louom CAUIOINIA 'ACKAGINO CORP. 
P.O. lox 665. Son Leandro, Calif. '.517 

100lOm MlDWIn 'ACKADINO.-. 
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PUERTO RICO RECIPE 

I F you would like your fun I" the 5un 
to be flu\'ored wllh II dash of Old 

Spain, Puerto Rico is yuur dish. 
For this subtropical Island In the 

Caribbean-now 0 United Slate! com· 
monwcollh-wns ruled by Spain fot 
morc thon 400 reurs nnd Is proud of its 
heritage. 

In fuel. history con come alive for the 
visitor during D tour of the seven 
square block ureu which comprises Old 
Son Juan-once II moJor fortress on the 
Spanish Moln. 

The old city with Its walls. fort s, 
colonial homes, churches, Dnd narrow 
st reets Is linked by bridges with mod
ern Son Juon. 0 bustllnn metropolis of 
high risc omce Dnd apartment buildings 
Dnd luxurious bcach(ront resorts. A 
possible starting point for II tour would 
be the Ploza de Colon, dominated by n 
statue of Christopher Columbus who 
d iscovered the Island on November 19, 
1403, on his second voyage to the 
Americas. Walk In any direction and 
It Is like stepping back into the dnys 
of the conqulstadorll. 

Founded In 1521 

The old city on the narrow Island be
twcen the Atlantic ocean and Sun Juan 
bay was founded in 1521, 13 years af~er 
Juan Ponce de Leon arrived as gover
nor and establlsh"rJ the first Spanish 
settlement neurby. 

Ponce de Leon, who wus killed by 
Indians aUer diSCOVering Florida In his 
search lor the "Fountain of Youth," Is 
buried In n murble tomb In San Juan 
cathedral on Christo street. The plain 
while cathedral was rebuilt In the 
J800's after the original 16th century 
building WIIS destroyed by hurril:anes. 
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Also on Cristo Street Is Sun J ose 
church, the oldest In the western hemi
sphere, dating back to the mid 1500'5. 
It leatures a Variety of vaulted ceilings, 
lovely chancel and transept, a 15th cen
tul')' pulnting by u Flemish artist of the 
Virgin of Belen, and on Andaluslan 
Renaissance Ilgure of Christ on the 
Crolls dating to the mid-16th century. 

Ponce de Leon, who donated the land 
for the church and adjoining Domlnkan 
monastery, was burled In a niche 1'1 the 
chancel wall until his remolns were 
transferred to the cathed ral In J008. 
The statue of the Grand Conquistador 
In the plllza was mode of connons cop
turC!d from the British ofter their un
lIuceeu(ol Invasion In 1797. 

Constroctlon (If the walls around the 
city beaan In 1631 and took 150 years 
to complete. Except for the section be
tween Fort Son Cristobal and the post 
office, which was demolished In the 
1800's, the wall of rock and coral up to 
15 (eet thick still slands. 

Fori EI Morro 

Stili stondlnc. aillo, Is the formidable 
lortress of Son Cristobal built in the 
17th century to prevent Fort EI Morro 
on the northwestern tip of the Islond 
from beln" outnanked by land or sea 
Invaders. It was enlarged and Its de
fenses reinforced against the threats o( 
the British, French and Dutch In the 
mld·1700·s by a Spanish cngln~er 

named Thomas D'Day. 
Preserved and reslored ure gun 

rooms, barracks, nnd other quarters of 
the Old Spnnlah garrison. Anchml 0011-

and-powder cannon still polnt 1t.1 ..... ~rd 
sea and Inland from the main ~un deck 
and a tWD·tlered platform mono than 
150 feet above the sea. 

A half mile to the west, dominuling 
the opproachcs to the buy, IUUln! [1 
Morro which hus survived ullurks by 
man and Mture for more th:Hl ~oo 
years Conslructlon of the mh:hly for· 
tress was begun In 1530 but nul com· 
pleted until 1776. Its 40 foot hh.:h ..... alls 
withstood the guns of Sir Franci l 
Droke's fleet In 1595 and tho$l' vI Ihr 
United Stotes navy warships HI the 
Spanish-American War some 30U yean 
later. 

(Continued on page 34) 
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WftNTER MEETING 
National Macaroni Manufacturers Allociation 

Hotel Americana, San Juan, Puerto Rico 

Sunday, January 24 - Registrat ion Desk Open 

6:30 p . m.~ Manager's Cocktail Party 

Mondoy, January 25 -:- First General Session 
Colombian Room 

9:30 a.m. 

10:00 a.m. 

10:30 a.m. 

II :(\() a.m. 

Greetings irom President 
Vincent F. La Rosa 

"The Scene on Capitol Hill" 
Counselor Harold T. Halfpenny 

"Nationol Macaroni Institute 
Report" 
Theodore R. Sills, Elinor Ehrman 

"Pasta Recipe Contest Winners" 
presented by Howard Lampman, 
Director, Durum Wheat Institute 

Adjournment 

2:00 p.m. Tour of Old and New Son Juan 

7:00 p.m. Welcome Rum Party at Port-a-Call 

8:00 p.m. Theatre Restaurant, Dinner and Show 

Tuesdoy, January 26 - Second General Session 
Colombian Room 

9:30 a.m. 

10:30 a.m. 

"Planning for the Future" 
Secretary Robelt M. Green 

Golfers Outing at Dorado Hilton 
Afternoon and evening at leisure. 
Dinner reservations at popular spots 
should be mode well In advance . 

Wednelday, January 27 - Third General Session 
Colombian Room 

9:30 a.m. "Getting Things Done Through People" 
William A. Henry, Skinner Macaroni 
Company 

10: 15 p.m. 

11 :00 a .m. 

"The Missing link of Merchandising" 
Lester Willson, Du Pont Film Deport· 
ment 

"Distribution Matters - Materiais 
Handliug" 
Mortin Coughlin, Director of TraffiC, 
Thos. J. lipton, Inc. 

Adjournment 

Afternoon at leisure. 

Evening Entertainment Cocktails and Reception 

7:00- p.m. Dinner at the Bonkers Club 

Thursday, January 28 - Board of Directors Meeting 
9:30 a .m.-

12:30 p.m. Colombian Room 

Friday, k 'Jurr 1.9 - Optional trip to St. Thomas 
Iolr day of leisure In Son Juan. 

Saturday, January 30 - Homeward bound! 
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LASAGNA? 
Use a Demaca Continu
ous Line with our La
sagna Stripper and get 
the benefits of automat
ic production with virtu
ally no scrap or break
age. 

... _ b(! it\( ....... ;<4")1)2 , • 

DEMACO with 
production problem. 

For additiollal jll/ormnliOll, sprci/katlons ami quotQtions, comarl 

DE FRANCISC. MACHINE CORPORATION 
~6·4S Metropolitan Ave., Brooklyn, N.Y. 11237, U.S.A . • Coble: DEMACOMAC • Phon.: 212·386-9880 

Western Rep.: HOSKINS CO. P.O. Box 112, Libertyville. IllinoiS, U.s.A . • Phone: 312-362-1031 
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At the GMA Marketing Meeting 
How to SUCCltd in Iu"in,," 

The race will 10 to the llrocery manu
facturer who, rellardless of lize and 
capitalization, uses Imalination, crea
tivity and flexibility in hll advertllna: 
and markeUnl approachel to woo the 
Inc,oeaslnlly discerning consumer of the 
'70'., .peakers told a Grocery Manufac
turers of America, Inc., marketing 
work.hop. 

The public Is seeklnl more informa
tion to help it choose amonl the vast 
ranle of products on grocery .helvel 
and I. lnitated with advertlllni mel· 
aale. In all medJa that lerv! only to 
"teale" and not Infonn, Oscar Lubow, 
prelldent, Daniel Stardt &: StaU, Inc., 
told the manufacturen. 

Total merchandllinl, the wave of the 
future In lrocel')' retailina. underscore. 
thl. view by .howinl that closer manu· 
facturer-retaUer cooperation remlta In 
Increased productivity of merchandis
Inl allowancel, accordln' to Robert W. 
Mueller, publisher and editor, Prolres. 
.Ive Grocer malnine. 

Ad4 HMCl to HNft: 

Louis P. Vescio, executive vice presl. 
dent of the 4t·&tore Mlchllan chain of 
Vescio'., Inc., emphasized that .mall
nell II no drawback to a company that 
"addl head to heart." maintain. flexl· 
blllty of operation and learnl from the 
mlltakes of the larler competitor. 

Velclo called for the lreatest care in 
product advertllln, lelt the eonlUmer 
be offended and dressed that aUrac
tively labeled, leaser known or rellon.1 
brandl at ecod quality merchandlae 
provide the ~maller chain with the op. 
port unity to make DroRts alonl the 
better known, naUeJRa11,y-advertlaed 
brand •. 

yOW' Ad .. .,lblDg M .... g. 

''The medium is n~t the rneUBae, the 
messale is the meaage," Lubow em· 
pha.lzed. Statinl that a public which 
had been trained for 40 yean to receive 
Information was increasingly tunlne 
cut or flippin. by audio vlsual and 
print advertlsementa In all media to an 
"alannln8" delree. 

A mallive Starch survey, he report· 
ed, revealed that 60 percent ot all TV 
menale' were never "seen" by the 
viewer and that around 70 percent of 
the vlewen failed to wOOate the ad
vertiser with hli meuale. 

The Imall percentage of meUBgel 
that do I!,t across, Lubow emphulzed, 
are . lmp1e, clear, infOI1ll.Uve ,"4 
unique, ~ 

In the bid for attention, he .tated, the 
manufacturer (small, medium or large) 
who uses unlta of Ipace or time Inte1U~ 
lently wl1t fare much better than the 
one who leans on money to "bUtz" the 
eonlumer with 10-, 20-, or 30·second 
spols for, like we law In the recent 
election, ",'doney alone doel not buy 
vote. or leU merchandise." 

The path to lreater product .ale., he 
pointed out, "doe. not relt on the media 
opportunity" or on "how much expo
.ure you buy for your menale" but "on 
a lrelt many one·lo-one confronta· 
tlonl, one meAale alalmt one reader." 

The Starch Itudy flndlnl that there II 
a valt nnle between best read and belt 
received meAalei In print or on TV 
drew trom Charlel A. Tucker, prell· 
dent, F'rencheUe Division. Carter.Wal
lace, Inc., the comment that "eft'ect1ve
nea can be Increased up to seven Urnes 
for the small manufacturer." 

lUPIn o.l BlIP' 

Supermarket floor Ipace wi1l expand 
trom an averale at 20,000 square teet to 
30,000 square feet and more by IG75, 
and handlomely desllned new struc· 
turel wlll be In .reater hannoR)' with 
the community they serve and alTer 
more service features, Muel1er aald. 

The increase In item. camed trom 
7,500 as of today, to 10,000 or better by 
1975 will l'f!IUlt In the treaUon of a 
boutique-type operation with IItparate 
ItOrtl luch as snack Ihops, cheese 
cavel, etc. 

In thll type of operation, he polnled 
out, the automatic check out with ita 
Unlverul Product Code will permit the 
retailer and distributor to know more 
about the perfonnance of the individual 
item and erelte a ,reater challenle for 
the manutacturer. 

M the computer move. into lit .. area 
of In-store merchandlllnl, It will IUp~ 
ply vital IntonnaUon on how to let 
more from the Individual lIlore, Mueller 
predicted. 

M::el1er described the ral:idly emer.~ 
Inl new concept of tolal marketing tor 
the lrocery indultry a. one In which 
the retailer, manufacturer and whole
saler pool thetr talent. and .ometlme. 
money to achieve mutually desirable 
loal .. 

Cue Itudie. ot how Individual Ira
eery manufaclurel'l have already work
ed with retan chalM for lmprealve 
lalel lain. for all parUel were Ulus
'rated by a color .Ude presentation. 

Conluml. Education Ess.ntial 
Consumer education which will htlp 

homemake" formulate their buYln. 
decisIons mUlt become part and pal'ttl 
of the advertising and marketing funt. 
tlon In a tree and open society, the 62nd 
Annual MeeUn, of the Crocery Manu· 
facturen of America, lnc .• wnl lold by 
G. Warren Reynolds, prelldent, Ronald· 
Reynold. Co .• Ltd .• of Toronto. 

"No Indul1try hal the right to allow 
it. publica t~ be uniformed or to depend 
upon. well.meanlna: few to communi· 
cate sporadically on behalf of the In· 
dustry u a whole," Reynulds laid. 

Re.pon3ibte bUllner.smen, the 'peak· 
er Duerled. have th~ "responsibility 10 
enlure that the consumer lei •• (.Ir 
ahake In the marketplace," add!n. lb,t 
aUackl upon the advertb lnl profeuhm 
are ". prodOld of our own default," 

Caudlan VI •• 

Sharln. the luncheon platfonn ..... ith 
Reynoldl, a fellow Canadian, R. E. CU· 
ver, prel ldent, Canadian Advertisin, 
Advllory Board, told the Grocery Min· 
ufacturen that the rote of advertlsln, 
In a free loclety Implle. the "responsl. 
bility to tell what we are dolnl Ind 
why." 

Should bUllneu .hlrk thll respond· 
bllity, both speakerl .tressed, free en· 
terprlse facel the eminent Ihrent of Ie, · 
illative control. 

The principle thru.t of the tnlks Ind 
panel dlscuulon at GMA'I mectlna \\'15 

to explore consumer concerns about the 
advertlaln. practice. of the Ameriun 
I roc e r y manufacturin. communlt1 
whose approxlmately $100 bill ion In' 
nual sule. account for about 1-1 perren! 
of the naUon'l Grosa National )'roduct. 

H.lp AsrlilW o..c.ptlon 

Reynold. pointed out that the buylnl 
public expecst budnea leaden III "help 
protect them a.alnlt decelven lind dt' 
cepUon." 

He added that "unlesa we display I 

collective and active conlelenc{', yOIl 

may be lure that the climate for bll' 

reaucrntie intervention I. ripe." 
"Consumer education will not onl1 

Infonn homemaken'" Reynolds said. 
"but aullt the bUllnea community, 
alnce a wel1.infonned buyln. public r. · 
cllitalel communlcatlonl and markel· 
inl·" 

He amnned that "conlumer educ.' 
tlon II IUch a vital matter that It dC" 
servel encouralement from all seclDl'f 
of the community, lncludln. bUllne", 
labor, the prote.lonl and lovemmenL 

lie It;lles that "Iuch education would 
dtal Wil !, the procell of communicating 
Infonnahun on family and penonal 
budleli" l:. household economics and 
Itneral product Information." 

Cooplfallon In C,nad_ 

Canldian buslnell II meeting Its re· 
lponslbilily wIth an all·lndustry adver· 
tWnI body, the Canadian Advertisln. 
Advilory Board, sponsored and .up
ported financially by the advertisers, 
'Iendes and media, Oliver told the 
meeUnl. 

"In our count)')'," he stated, "ml.lead· 
inl advert ! :'~ •• Is a violation of both 
ledtnl and provincial statute •. " 

Acknowledalnl that the CAAB has 
DO lelll authority, he said: "Our 
ItrtnJth Ilea In Indu.try cooperation, 
aDd media participation II essential to 
CIW' operaUon." 

Where an advertisement Is judged In 
vioI.Uon of the Canadian code and the 
idve.rtber refuses to make a corn!ction, 
the media Is simply advised not to ac· 

"" IL 
"So far this hal been necessary In 

one cue only," Oliver remarked. 
In hi' concluding remarks, Reynoldl 

ofttrtd these ,ulde post.: "All of UI 
ICt"ept the tact that we cannot buUd 
cwtomer loyally and repeat buslnell 
upon .hoddy products, poor lervlcel or 
IWe promises. A good product mUlt 
preceed 1l00d advertlslnll. We cannot 
Ifrye unlell we can communicate or 
tornmunlcate without trust." 

P.sed ConIU"'". 
'''''dion Un:1s Coliid 
"Political Sandwich" 

A cunent propolS1 to eltabUlh new 
ttdtral l'onsumer rrotectlon units was 
nlIed " costly "political sandwich" by 
Rtp. Jolin H. Buchanon ·(R. Ala.) at the 
AnnUl i ~teetlnl 01 the Grocery Manu· 
bdurel ' of America, Inc. 

The Cunlreaman wal reterrtnl to a 
bill by Rep. Benjamin S. Rosenthal 
to-N.Y .• which wu to come to the 
HOUle lloor for a vote when Conltesl 
Illume!\ to Washington for UI post
t1ecUon seliion. 

Too Nanr Valli 

, 

The bill became a poUtical aandwlch 
In CommUtee. Rep. Buchanan said, 
when "mutually exclusive" Republican 
and Democratic bills were merely Join
ed tOlether-wlth consumers "caulht 
In the middle." This wal not a compro
mise, taklnl the best provisions from 
both bUls, he said. 

Congreslman Rosenthal's bill "ob· 
vlously would cost three times the nec· 
ellary money to let half the Job done," 
Rep. Buchanan laid. ''Those familiar 
with the Washlnlton Icene know that 
little leta done there when loti of bu
reallcratl have the same thlna: to do." 

Congrt"lsman Buchanan cited 8S 

"Iheer wasteful duplication" a aeriel of 
powers that would be .Iven Identically 
to both the Office and the Agency un· 
der the but by Rep. Rosenthal. For ex
ample, Rep. Rosenthal'. bill would re
quire both consumer units to receive 
Dnd act on conaumer complaints; con· 
struct separate public display room. for 
the IIOme complalnta: encouralle and 
lupport conl umer research; advise the 
President and Conllrell on the same 
lubject: disseminate consumer Informa· 
tion, and receive notices of aU con
sumer activitlel In other federal agen
eles. 

Consum.r AHain Stnlce 

Congressman Buchanan has Intro
duced hll own consumer protection bill, 
H.R. 19331, which would establish only 
one consumer unit, an independent 
Glenc), called the Consumer AfTalrs 
Service. His bill would adopt 11 of the 
18 major powers now In Rep. Rosen
thal'l bill. he laid. 

He dlllcn with Rep. Rosenthal as to 
the wisdom of the remaining leven 
powers, lome of which are "hidden har
ron." Amonl the hidden horron clled 
by Conlreuman Buchanan was a pro
vision that would allow the Consumer 
Pn teetion Allency to review and pub· 
Ush Income tax returns and aU other 
confidential Information except de
fense secrets now In the hands of the 
.overnmenl. 

Another provision In Rep. Rosen· 
thai', bill to which Congrenman Bu
chanan takel .rove exception would 
allow the Aleney to "subpoena trom 
any perlnn any thlnll that the Allency
not a cOIlrt-thlnk. mllht shed some 
lilht on the needl. InteNlta or prob. 
lems of conlumen." 

Infonnatl-:.u l~at mllht aid shoppers. 
"Fair .md aceurate ~overnment product 
t"':it!nl to aid COnlUIO'Ien In making 
value comparisons Is In,~lble trom 
a practical standpoint," he I18ld. 

The use of product teslinll or other 
government-held product Information 
In an!al that do nt·' concel1\ public 
aafety, Re". Bucha'.tan said, "Is un
thinkable trom a 1l00d 1I0Vtrnment 
.tandpolht." He slated that "the power 
to aid In choir.e, when the 1I0vernn"nt 
Is doing the aldlnll." 

The fact that several of the major 
sponsors of Rep. Rosenthal'. bill Indl· 
cated that they would oller floor 
amendment. to meet lome of Rep. Bu· 
chanan's obJectionl was cited by the 
Alabama Conllrellman as underscoring 
the "deficiencies" to which he object. 
and al an IndlcDtlon of the extent to 
which hll .ubstitute bl11 eliminates 
these. 

However, the amendment. do not go 
far enough In the orca. they cover and 
they do not covcr all of his objections, 
Rep. Buchanon said "on the basil of an 
Initial review." 

"Coblum,r Mrtha" 

Rep. Rosenthal's bill reflects the pre
valence of "conlumer myths" In Walh
Ington. Rep. Buchanan sold. His ad
drell to GMA. was titled, "How To 
Build a Better Myth Trap." 

The haate to report to the floor a 
bill full of duplication and hidden hor
rors I. an example of being: trapped 
into the "conlumer myth" thot, "Any 
consumer bl11 must be better than no 
consumer bill," accordlnll to Congress
man Buchanan. 

The product Intormatlon and tesllne 
provilions of the bl11 by Congressman 
Rosenthal arc examples of being 
trapped Into believing In the ''''THE 
Consumer" myth-that there is a stand
ard conllumer tor which lovernment 
employees can determine satisfactory 
product performance criteria. 

The greatest myth of them all, Can· 
IreSlmon Buchanan sold, Is that there 
are two warrlnl camps-one which 
want.- to protect consumers and anoth· 
er w\ .:h doe. not want to help can· 
.ume,",t, This "Is absurd," he lIold, "we 
are all consumers" and It Is hardly port 
of human nature to oct against one's 
own Interests." Ht de5Cri~ the bill, H.R. 18214, as 

If:IIUIU up "two federal consumer unit. 
to do t15cntially the I8me thin • • a third 
WIlt 10 help the other two" Rep. Rosen
thal'a blU would e.tabllah· an lndepend
tilt Consumer ProtecUon Alency, a 

'omce of Conaumer Main 
Houae and a C~umer 

Council to recommend action 
11>1' , •••• ,_ and 0_. 

The Alabama Conlressman also ob
jected to provldons to allow Rep. Ro
senthal's Consumer Protection A.enC)' 
to attempt to overturn In court admln· 
istratlve decilion. of other ledernl 
alencies and to authorlu lovemment 
telUnl of all consumer producta In Rain 

The AFL-CIO Ipent more for lobby
Inl last year than It has Iince the mid-
19501. In ,,:nplylng with fede~'JI lobby. 
lnl law , Ihe union reportC'l Ipendlnl 
nearly '183,000, the malt .Ince the more 
than $238,001) lpent In flllhtlng passage 
of the Tan-HDrtley law, 
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" 

You have a load Ineame, you eal 
more than your share ot three lQuare 
meal. a day. you mlaht even be over .. 
wellht-yet. the simple tact II that you 
may be lufl'enn, from malnutrition. 
Today, more than ever, there 11 a need. 
lor realbtlc nutritional information to 
help lulde Americana In their dally 
food choice •. The uraene), for people to 
utilize the Information 1, even more 
preuln,. Man cannot bve on potato 
chip. alone . •• or loll drlnlu, or candy 
. •• yet, too many of UII skimp on nu
trition and fill up with one-dlmendonal 
m,m 

So aerlou. it the problem that In 
February, INa, the Secretary of Aarl· 
culture lummecl it up b, .. ylnl: "We 
mull conclude th.t many Americans 

YOU ARE WHAT 
YOU EAT 

are makln. a poor choice-nutritionally 
-of our food abundance, and that to • 
tarae extent Income doe. not determine 
a lood nutrition ... . There I, need for 
better nutrition Information to help 
aulde people In ded.lon maklna." 

AcUnl on the concern of the Food 
Retailer'. Panel of the White HoUle 
Conference on Food, Nutrition and 
Health, Food Council of America I. re
activated. Thi. umbreUa oraanlatlon 
of food Indu.lry trade a .. odaUona hu 
beaun to moblllz.e the IndUitry Into a 
nationwide vol u n t. r y Nutrition.! 
Awareneu Campalln. The council I. 
actina on evidence that even thOle peo
ple who have tulllclent money to apend 
on food &lve little atlentlon to health
ful buylnl. We have become a nation 
with very poor eaUna habib. 

Act.qu. •• KWridoD 

What con.tltute' adequate nulrttionT 
Brleny, it meant that each day, a per
.on'. diet .hould tuppiy protein for 
growth and body repair, vitamin. and 
minerai. to keep the body functioninl 
properly, and lall and carbohydrate. 
for enerl)', 

What I. a balanced diet? All food 
contain .ome nutrientl but no one 
prodUd meet. all requirementl for 
balaneed nutrition. However, balanced 
nutrition can be eallly obtained by eat .. 
Ina a variety of foods. 

. Bulc Four Foodl 

Thl! Nutritional Awareneu Cam
pal.n 1a tr;vinl to make people aware 
of the ba.lc lour food IrouP' that are 
essential to lood nutrlUon: fruits and 
veletable'i milk pr'OOuclli meat, filh 
and poultryj and breacb and cereal .. 

Fnd.li ed V.,.labln 

Servin,. of fruits and veletablel 
.hould Include one rich In Vitamin C: 
IrapetruU, oran,e .. cantaloupe, .traw
berrle .. brottOlI, bruuel .proull, lreen 
peppen and .weet red peppen and u· 
para,ra •. Theat provide healthy ,urn. 
and body tluue .. Productl rich In Vita
min A are da* &reen or yellow fruit. 
and veletable. such u apricots, broc· 
coli, carroll., ere ... kale, pumpkin, .pin· 
Ich, .weet potatOti and wInter Iquuh. 
Other fruill IUId ve,dables provide 
.maller amountl of thete vltamlnJ,j but 
provide needed variety. A dalb' diet of 
four aervln .. of the Vitamin A and 0 
producU ean ' II\1UJ'8 arowth, normal 
vlaton, and healthy condition of akin 
and other bod, turflcu. 

MIIk_ .... 

Milk productJ are I leadin, SlJ Urct of 
calcium, neceulf)' for healthy bond 
and teeth. Additional nutrientJ provld· 
ed by milk Include proleln, rllJOn.vIn 
and Vitamin A. Children should be 
aero.ed three or four CUll' of milk 11 diY, 
teena, tour or more cup. an adult .. two 
or more ' cup •. However, chee.c Of let 
cream can be aubstituted for part of tllt 
dally mUk lenlna" .....: FIoIa.._ 
_f, veal, pork, .... b. poullt)'. BIb 

and eIP are hlah In protein which II 
....ted for IfOWIh, npaIr of body \lI
sue .. en.rlehln. mUldes,JOfIIDIo blood. 
IIdn and hair. The),1110 dsoJA-
;;;i. q;;;,;;.\ti;. of thO TwO 

• 

or mon· 'crvln, •• hould be Included In 
Jour did everyday. Sub.tltute. could 
be dry hc:pns, peas or nuts. 

steps to e.tabUlh ,uldeUnes for the nu
tritional quality of «rtaln classes of 
foods. 

Nutrition I! the key word In food 
todey. Government end private Indus
try are vitally concerned. Many foods 
supply several nutrients. Others but a 
(ew. A nutrient Is a chemical substnncc 
that has its own specific function In the 
body and works with other nutrient. 
for growth and ror regulation of all 
body processes throughout the lUe 
cycle. 

BRadt eel Cer .. 1t 

Four Ilr more lervlng. uf tilt! bread! 
ttl"l!.1 Rl ouP .hould be a part 01 every· 
ont', daily diet. Thi. a;roup Include,: 
brnd. cooked cereall, ready-to-eat ce· 
f!ll .. commeal, crackera. Oour, Irili. 
macaroni, .pa,hettl, noodle., rice and 
baktd aoad •• These food. alto contain 
protein, Iron and leveral B vltaminl. 

All of the.e food. are .ouree. 01 nu· 
trItion and It doe.n't matter wh'tt.tw~' 
the food. are fre.h, canned or fr llti'l'. 
In f.ct, many Ume., canned foo1n 'lI vr; 
the nutritional day for homemakOI" 1 ( 
• felttable, fruit, meat or other t)lpe lit 
lood Is out-of-seuon or hard to oblllln, 
dllfKtl a~ ,cod that you can find It In 
I an. The cannln, proceu maintain. 
th, lood'. fre.h navor and nutritional 
q\llllb' due to the vacuum aealed con
tainuI, mak1na your lrocer'. sheU a 
virtu.1 hom 01 plenty. Nearly 1400 dlf· 
ftl"l!nt Clnned food Items and combina
tions In! picked, Includlnl veletabtes, 
f",11J, Juices. milk, meat, seafood., 
SOIJpi Ind Infant foods, as well as a 
nnety of 'VI!clalty Items. 

Thue canned items can alto "Ive 
7au nutritlon-on-a-bud,et, since many 
Umtt fre.h out-of-season food can be 
\'tl1 tostly. Canned foods, however, 
II'! 'voUabte at an time., and arc 
wuIII), much more economical In thl. 

'ann. 
8boppmg Tip. 

Now Ihat you know about nutrition 
lIId the four ba.lc food IrouP', how do 
70U &0 about plannlnl .ound nutrition
II meals! Simple. Start at the .uper· 
lnaBtl where )IOU do your shoppln,. 
Allow ' . of your budlet for the four 
bulc f"oo IrouP., never loadlna the 
lhopplll l! cart with one to the delfl· 
IDtnt 01 the others. Remember. I:lnned 
Ileft\l 0 1(' de.I,ned to keep for lonl pe. 
riodt of lime .0 they will be available 
.. lItn ~·ou need them. After you've 
spent ' . ot ,your bud,et, then allow 
70\lnel r to .pend the re.t on thlnl' the 
famll), like., but which may have no 
Plrtltul:J t nutritional value . . • • uch as 
lOCI .. or candy. In this way, you'U be 
Ible 10 have nutrition and the trim-
tnInp, lun. , 

R!member, you are what you eat I. 
aU too true. And it your eaUnl II nu· 
triUonally .ound, you'll be healthy as 
.. en u wile. . . 

Commlslsoner Charles C. Edwards 
has announced a two-year contrad 
with the National Academy of Sclenccs
National Re.eareh Council to deter· 
mine what claases of foods require min· 
Imum and maximum nutrient levell, 
and then eltabllsh what these levels 
.hould be In the foods when .er\·ed. 
The .tudy, recommended by lost year', 
White House Conference, will be under 
the direction of the Academy's Food 
and Nutrition Board. 

The FDA·.upported study comes In 
responle to a Irowlnl consumer de· 
mand for prepared foods. The study 
will deline a number of food claases . 
The committee wi11 concentrate on 
those food cate,oriel which provl€\~ 
either a major part of a penon'. nu· 
trlent Inlake or a .ubstanUal portion of 
the diet of the low Income groups
particularly those vulnerable to mal
nutrition. 

Formulated main dl.hes, factory· 
prepared completed dinners, meat 
products, Itaple products consumed by 
lroups .usceptible to malnutrition and 
new toods are among the catelorle' to 
be studied. 

Nutritional Information 
Nearly 400 million breakfast cereal 

packa,e. are coming on the market 
bearing new sldt panel. emphasizing 
the l.mportance of selecting a diet with 
a vurillty of foods from the Basic Four 
F()(.d Group •. Brlnalng basic nutrition 
Information to the American breakfast 
table II the ,oal of the cereal Industry 
In launching thll Innovative nutrition 
In(ormatlon pro,ram, says Eugene B. 
Hoyden. executive director of the Ce· 
real In.tltute, Inc., Chicago. A substan
tial number of packages w:th these 
mUdge. are noW present In stores 
throughout the country. 

Nutrition in Eggi 
EllS 81 allociated with food have 

(o'Jr functions: nutritiVe, coagulative, 
loamlnl and emulsifying. From a nutri· 
tlon Itanrtpoint, ega' are probably the 
mo.t nutritive of any slml:le food. 
Larler quantitle. should be Incorpo
rated In your fine products to make 
them more nutritlve and more appeal
Inl. Let', look at the nutritive val .. e of 
E,a Solid.: Nutrient. per 100 Gram of 
Product: 

Proteins made up of IIlmpler units 
called amino acids. Protein In foods 
varle. In quantity and quality. 

Fat, a component of aU body tissues, 
Is neceuary In the diet. It Is a source 
of energy, a carrier of fat soluble vita
mins, and a source of cllenUal (atly 
acids. 

Carbohydl1ltes. No dally amounts of 
carbohydrates has becn recommended. 
Heallhful dletl may contain widely 
vaT)'lna amount. of carbohydrate •. 

CalOrie. The calorie It a .tandard unit 
o( measure of energy produced In the 
metbolism of protein, fat and carbo
hydrate In the body. Weight for weight. 
fnt yields about two and 'lne-fourth 
Urnes as many calorie. as protein or 
carbohydrate •. 

The protein in ERI Solids Is com· 
posed of 16 'different Amino Acids, in
cluding all ellentlal Amino Adds for 
man. The (at In EaK Solids It composed 
of 6 different ellentlal fatt)l acids. The 
minerals are composed of 13 different 
essential mlncrals. To all this odd 13 
different vitamins. 

Nutrition in Egg Noodl .. 
Jamc. J . Winston, Director of Re· 

.eareh lor N.M.M.A., writes: The foods 
that we cnt are [omprlsed mostly of 
(arbohydrates, fats, proteins, and 0 

small quantity of vltumlns, mincrals, 
IBIt and plenty of wuter. Evel')'one is 
familiar with carbohydrntes In the form 
of 'ugar, Jams, nour, potatoes, and of 
course, macaroni ond noodle products. 
Carbohydratcs ure utilized by the body 
mainly lor energy, since thcy are easily 
converted into simple sugara, stored U!l 

glycogen In the liver and used to pro
vide calories for the body os required. 
It has becn d~termlncd by nutritionists 
and biochemists that one grom of CLor· 
bohydrales provide. four calories. Futs 
and 011. ore likewise lamlllar to every· 
one since they ore present In the form 
01 0111, (ats, cream, butter and slmllor 
foods . This type of food, Ilkewlse, is 

(Continued on page 12) 

Calorin_W ... r.Protlb:._L1pldJ·M1nnaJl 
Gram Gram 

Whole Ell Solid. 606 5.0 44.6 40.8 3.7 
Ell White Solids 412 8.0 80.7 5.7 
Ell Yolk SoUds 856 5,0 30.0 60.7 3.4 
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Meet the Challenge 
An affirmative response to the lur," 

Ina wave of conllumerbm present. the 
food Indultl)' with a Bolden opportun
Ity to provide more and beUer product. 
and Increased quality of service. ac
cording to L. A . Collier. senior vlre 
ptelldent-marketlnc and sales, Heinz. 
USA, a division of the H. J. Heinz Com
pany. 

Speaking before the annual conven
tion of the Pennsylvania Food Proces
lora Aun., Mr. Collier nld: 

"AI part of our 1tralello plannln" 
we musl do lome dm,:Uc n . thlnklnl of 
our prioritiel In term: ill packa,ln" 
lubellnl, product desi,R. prlclna. adver
tldn" public relatlonl, education. and 
quality control." 

He cited development:! in unit prie
Inl. pack daUn, of pe~ lthobla and ,eml
perishable food ... and ,'jutrilio"al label· 
In. WI only a tew ar"!M re~nt1y rtcelv
Ina: pUblic aUentlcl) IIml lI':.Iv.~rnmen1. 
probln,. 

UoI, Pd,lDu 

" It I. my opinion that unit prietn, 
will become a reality," said Mr. Collier. 
He explained that food manufacturerl 
are by law eftecUvely prevented from 
marking packaae. In any way to facili
tate unit price, .Ince they cannot con
trol the retail price. So.ne 35 retail 
chain., however, have made alanlftcant 
eRom. 

Unit priclna ahowa not only total 
price and welaht 01 an item, but alao 
the coat per ounce, pound, pint or other 
standard mea.ure. 

P.ck DaIlDg 

Concemln. pack datin •• Mr. Colller 
oblerved that the U.S. Department of 
Alrlculture hu. beaun a three-month 
• Iudy on the luue. The obJecUve of the 
Itudy II to determine whether it II 
feaalble and dealrable to Itamp an ex
piration dote on peri.hables and .eml
peri.hablea. after which such product. 
could not be .old. 

"Hopefully, the Iludy may provide 
.ome guidance lor e.labUahlna a pack 
dating SYltem that will operate lucceu
fully from the atandpolnt of the con
'umer, the retail .tore and the food 
processor," he noted. 

He added that Heinz would apply a 
workable pack dating sy.tem to Its 
product line. He .ald that IUch a I)'.lem 
would necenltat" a pack date on .Ier
lIIzed canned prociuclt, al well u on 
perilhable commodltle •. And it a date 
I. placed on the container, there I. a 
que.Uon whether the consumer would 
undentand Its allnlflcanee. 

12 
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Ifutrh&oaal Labtllog 

Product labelln, of nutritional in
gredient. II another area being liven 
close Icrutlny, pointed out Mr. Collier. 
One danler to avoid I. a race among 
food procenofl to add In,redlenl.l 
whether they are helpful or not, thul 
setlln. up a "numben game" amon, 
competilon for the con.umer lood dol
lar. Product. could, for example, be 
fortified with exccllive amounts or cer
tain In,rcdlentJ, leadln, to an over
supply thot could produce undealrable 
effects. 

"In findln, our way toward ImprOVed 
nourishment and eftedive labeling, we 
will need to eatablish riioroul .tand
arda for the lermlnnloiY we can use," 
said the Heinz exeCl JUve. "We will also 
need. to scrutinize c.ur advertl.lnl for 
any falte Impreulon. it may convey 
about our produclt or the benefttJ that 
may be derived from Ullnl them." 

Once a lY.tem of nutritional labelinK 
Is adopted, he continued, Heinz wl1l 
Immediately belln development of a 
pro('.ram to make u.e of such labelinK 
01 1~ ProdUctL 

lMdonbIpR'" 
In facin, the realitle!l of the chanKlng 

environment durinK the next decade, 
Mr. Collier called upon the food indu.
try to aDume a leadenhlp role by ap. 
ply!nl III energy 10 five specific lUI' 
leltlon.: 

Finl, alrate,lc planninl .houlrl ba 
giVen more atlentlon In order to an.wer 
luch que.Uon. aa: Do we know enou,h 
about the nutritional value of our prod. 
ucts? Is that nutritional value suffi
cient? Is our advert"ln, morally rl,hn 
Doel It empha.lze what the conlumer 
wanta to know, or doel it almply rened 
what we want to I8Y? 

Second, an Ilearly warnlnllY.tem" to 
recognize emer,in, con.umer probleml 
should be let up ao they can be .olved 
before the problems become heodUnes. 

Third. avenuea of communication. 
mull be opened in al1 area •• but e.pe· 
cially to the consumer and to vartoUi 
levels of ,ovemment. 

Fourth, more Intenlive .upport-In 
both money and manpower-should be 
given to Indu.try trade group., makln. 
.uch groups betler equipped to teli the 
Induatry's .tory and demonatrate how 
it works for the public benefit. 

Fifth, leaden In the Indu.try mu.t 
have the COUta,e to expren their con. 
vlctionJ. To constructively and reallt:U
cally Innuence the chan,ea ,o1n, on, 
spoketmen mUit auume a positive 
.tance and lake the oftenalve. 

Nulrltlon In Et, Noo4lao--
(Conttnued from pale 11) 

utilized by the body for the Pl"lIvillon 
or fuel. One gram of fat yields nlnt 
calorie." which il more than twice tilt 
amoLillt produced either by one gram 01 
carbohydrate. or protein. 

Macaroni and noodle producls Irt 
relatively free from fiber and arc easl17 
dlleatlble and flnimilated and ab
.orbed. 

At the present time, mOlt muclfoni 
and noodle producll are enriched to 
comply with the Federal StandardJ 01 
Identity. Enrichment level. af'l't IJ fo1. 
10wI: 

MUU,tama per Pound 
Thiamine (Vitamin B.l) 4 to 5 
Ribonavln (Vitamin B-2) 1.7 to 12 
Niacin (another B Vitamin) 27 to 34 
Iron 13 to 18.5 

Thl. level Is hi,h enou,h to Insurr 
that four ounce. of macaroni or 'U 
noodle. after cooklnl, will provide the 
followln, proportion. of the minimum 
dally adult requlrementl 01 thele euen· 
Ual .ubllance.: 

Thiamine ~O%, Rlbonavln 25%, NI,
cln 40%, Iron 32.5%. 

The protein content in ell noodlts 
tuM 13 to 13.~~; fat content U Il; 
.odlum content In uncooked ellil n0o

dles averale. 5 millilrama per 100 
graml (about 3~ Oz.) of food and drops 
to 1.6 milligram. when cooked. 

. There I • . not enou,h evidence no'&' 
available to permit a rilld .tand on ItIt 
rela1l0n.hlp between dietary lat. If· 

teriosctero.iI and coronary heu rt diJ. 
ease. But the evidence that docs esUt 
warranlt the !""Io.1 thorou,h in\'eltili' 
1Ion. 

Farm 1111 
A farm bill, conblninl a $5:-..000 , . 

crop annual cellini on .ub.ldl ('~ 10 in· 
divldual IroweR, was paned In I,tl 
November by a Senate vole of -I II to 35. 
The vote alalnst the bill came mainly 
from farm state Democralt who wanted 
to return It to a House-Senate ['onler' 
ence committee for rewritln,. 

The bill contanls rundam~' nUI 
change. In the way IUpport pr"gramJ 
work, Includin, a re1axatlon of tradl· 
tlonal link. between IUblidlel Dnd the 
parity concept. The Departml'nt of 
AlrlcuUure predicll that thl" cuupled 
with a new let-ulde fonnula for rt
strictin, crop acreB,e" will ,ear fann 
prolrama more 'cloaely to marktl price 
movements. '. 

As paued, the bill lilt a ,1.25-" 
bushel noor for the wheat price-aup~ 
loan and establlshe. a fonnula for 1 
tennlninl the direct Federa 
aubaldy t~efl. 

Unique New VMP-3 
Extruded Noodle Dough Sheeter-1600 Pounds Per Hour 

_,:" =:Tl=,--,;'""'"....~ .• -~~ .. ~ ~Oftl Ea~oodIe Do~_~ Sbee'~r VMP·3 

\IMP·) _lib abort cui altach-. 

1" 
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FOR THE SUPERIOR IN NOODLE MACHINES 

IT'S ALL WAYS Clermont! 
Machine can be purchased with attachment lor producinl 
Ihort cut macaroni. 

TAILOR·MADE FOR THE NOODLE TRADE 
Available with ar without vacuum process 

range _ Two .peed motor aflorch ""Iblllt, lor 160D IbL or 10M) 
Ib .. per hour or any two I ... .,. outpull can ~ IfTlnced. 

arge ICf.W lor .Iow e.tnnlon for better qUllity • 

ngineered lor ,implicit)' or ortrltlon. 

ugged Conllr\lCtlon to with.tand hnvy duty, round·th.-clock u" ••. 

t hi ~ntrolL Autom.tlc ptoportlonlnl 0' Wltlt with ftout. a cess T.mperatura control for .... tlt ch.mber. 

I ona pilon houtlnl. R .. y to r.move ,craw, ."Y to e111:'M 
n Y No "plrltlon betw"n ,cr.W chlmber .nd hud. 

ewly da.llfled dl •• 1 ... unoath, IIlky.ftnhh. uniform ,h.lt. 

enelot.d In 1t"1 fram •• Compact, nllt d.llrn
M"1I ,II IInlt'l'1' ,aqulramlnu. 

DI.I.lon of Carll.l. Corporation 
280 Wallabout Street 
Brooklyn, N.Y. 11206, U.S.A. 
Telephone (212) 387·7540 
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MACARONI SALES VOLUME 
'I'll., 23nl Annua l Con~u l1 11'r Expl'ndi lUl'l'!( Study o( GrueN)' PrudUlt~ UI)pl';lr~ 

III 1111' !:i!'ph'mlll'!", 1117 :1 i ~~ ul' uf SU IIt'I'IIH1l'kl'IiIlA nlll!lu1.lnl!. T h l' fu lluwin,'.! )( 1 1I1i ~ lit·~ 

i 'I', ' Cln'l1 r"I' 1I111l'I'I'IIIIi pnldul'~ : IDcl l ll1l'~ in Ih()usullfl.~1 

V.Il ... Amoun) Perul'lI",o ., Torol &.-n l 'n " .. " G ran " T o l i l 
DomuU, Qro~n, Tol.1 10 To l l l Chin •• hom 

Conl umpllon liD, .. stOrt Conl "mpllon P,,,,lo\l1 Vn, 

1969 
SIl.,!.: 11I·111 SIHfi.li11U SI:m,5:.!O . 111 75 " .2 
i\lm'i, I I'1lI 15U.120 IUI,81O . 13 Ii" :tn 
r\!lUtlll'~ 124,Ii·m 711,n40 . 11 '" 4.2 

Tullil S 4til.:W~ S:U5,lIiO .-13 liB .. " 
1968 
SIIOl~lwltl SI7!',taiO $133.320 .In 75 :!.1 
t\1'Il"lruni \·H.!lnO 113.-150 .13 Ii" 2.-1 
NIIlI(IIL'.~ 1I!l,U:.!U 7n.-I30 .11 li3 1.\1 

TulHi SH3.fiOll 5303,780 .043 "" :!.1 

1967 
SP"J!hl'111 Sl irl,411U 5131.150 .20 75 0." 
MiU'/lrunL 1-11.500 1l1.170 .J< "' (J .:\ 

NUtldl.·~ 11 7.WO 75.0UO . 11 114 O.:! 

TlItaJ s ... a~.:!!Ill S2!)7,320 .... ~, US n.r, 

It ,,'c - Illti!1 S J71i.350 SI27.5!J() . 17 7::! U 
Hit·, ' - I!lfili !Ii!I .... UU 122.210 . IH -., ,- 1.7 

SIlUP "lIs.·~ ~ l !lfi!! S 53.3!U1 S 51.130 .(;; uu 5.11 

SIIUP MIS : ~- I!'lill -I1I.mill H,unn ,117 !17 3,7 

n .. ulIli!lI1 - I!lIi!1 I!I. 110 17.2110 . 02 IIJ -I ,ll 

\!"u illioll - l!ltill IH.23U IU.f)-I(I ,02 !II 11.7 

The Prince tele_ blon commerc ial featur ing tne "boy running" receivcd a Gold Award 
a, a ile 01 Ih,' bc. 1 TV c ommerClol~ 01 lhe .ecenlly held 131n Annual Inlernot ionol Film ond 
TV FC\I .. o' Sho .. " ,n Ihe pholo ole 'L 10 R,I: Sol Co.dlllale, Manager 01 the Prlllce Moco· 
lon , Mig ( 0 01 Ne .. Vor " . Jo\eph Pellegrino, Jr" P re~iden l of Princl' MOCOlOnl; Conllll' 
lImddl. 501(' \ Manogel 01 Ih(' Nt .. Engla"\d D,VI\ lOn of Prince; and Zol Venel. P,c\idfnl 
, ,1 VenN Ad, e rl"IIlO. In(. ogcncy .. h,ch crloted the oward ... inning commelciol. 

Thl' COnlml·."al . ho,ed on Ihe cOmPany' , lo"glime theme. "Wedne\dar i\ PrInce 
51'0Qhlli Oo~, : , Ior ~ a (0\1 01 Ilalu:Jn\ h om 80\lon'\ Norlh End, who ole .eol people, nol 
ucr" .. Tn(' I('od,ng .0 .... 1,'c rU' C' 0 young\le •. A"rhony MorHunc lIl , .un"ing home fOI 
,I""'t" 

The " huy .unlllng · comme'Clol . .. nlCn " curte"lly UClng Oiled In Ihe New Eng 10M 
ond Nt, .. VOl" mO'''eh 1\ Ihl' .ome " cliO o .. o.d w,nntng commelCIol \Inglcd OY! 0\ the 
hnl TV comml' ,clol m IlOcI,ogl'd {load\ 11"11\ yeor o t Ih!,' Am!,'tlcon TdevI\'on ond Rod,o 
( OI11n1<' '''oh Ft,\t" ol 
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" Son 'Io n,luo T,rat"-De,eloIlOlC'"' : ' 
Golden Groin Mocoroni Componv ~ !d.t· 
1'\lnli pIOij lOm 10 ih currcnl ' I'HO·7 ' 
uudget 01 SJ5 mil lion "0\ dela ,'''' "" " 
10'" bv V,ncen' DeDomcni(o. (h,('I ,.( :~ 
I,,'e o ll,(er , uelole Ine S:m FIo", ( ,,~,' A; 

\errl\lnq Cluu .ecenl ,.". DeDamen ,(, ," ' 0-
n!!,e! reloled nollO Gold!'n Gro," , " T ,t 
er\-R , ~e·A·Roni g"d Noodle.Jk n. _ ft;. 1 
come 10 be "'no .. n o~ " The SOil f· J": .. : 
T,eol " through nol ion .. ,de p"n' end f ': 

I.an" medio ad cc;mpolgn~ 

How the Averago Shopper 
Spent a $20 Bill 

1969 19&8 1967 
l 't' n~llIIhlt,~ Stl.fl5 SlI l:! $!l !l< 

Baked Guocb .HH w' !I ; 

Dairy l'rudLll' l~ 1.-13 I ~ :I Il' 
rru.wll rund~ I.nu ~ I • '0, 

Meal. Fi ~ h . Poultry -I,[)-I H ~ "1 

I'l'Iulun' 1.0U :! " , ~ I 

DIY G l'Ul'l' ril~~ 7.fll .. 
Iwhirh Indudl'~ 
Mat'arllnl i'l'Uduct .... .I1!1 '(' 
!tkc .03 '" 

NI,n·FlJutI~ :! ,3-1 :! ~ ~ ~,; 

Health lind "(';lU ly 
Ald~ .Ii!) .,. 

Ilu: l ,:cwarc~ .111 !. 

All ulhl'l' 
NUll rO(ld ~ \.-1;) " 

Canned Macaroni Produ(ts 
Appear in the Conned 
Meat-Fish Section 

or 1111 t',IIl/lt'd IlIl' jll PI'U(I\,, ' 
~u l '·~l'cliU Il ~ ~ h\Jwcd iliA /.trul\' lh 
\unnll/.te II\U\·l·tI ill 111m! U\'l' r' 1!lI i: 
incl uded l'Hllnl'd ... pal! lll'lti 1\\"" 

... aUl·I' IIml Illl'ill halls) up 15' ;, 
h;IIIIS 1111 7' j : Vil'ml;' sall~a/.tl· 

.I d 

,,,t., 

:-tcw 7' j; IUIlI h l'un lIll'at" up ;' _1110' 

chili ('UII carnc -I rj . 
Thi .~ Irend l~ l'xpcl'll'd lu \',. , ' ''llll, 

hl'l·l.U ~l' )'lJun/.tc l' plll'l'nl~ U~l' , .. 111 11.,1 
.~ll:I/.t h cltl, ch ili und cUlllleti hU n 1I<'"n 
meu l s fur IUIll'hcun and ~nlll'k ,,,, )1\, ,n 
1111'ir I ' hild l'l'n'~ dll'\. TIWrl' I~ ,.1 .. , ,m 

('COIIOIII)" IIIlPl'.I I, 

TII~ M ,\ CARU:-;I J ulIt:-, ,\L 

The right combination for '71: 
MALDARI QUALITY 
MALDARI WORKMANSHIP 
MALDARI SI:RVICI: 

UrI'/' (J.; \ .",, /'., " ('rd ol ,ill,!!· ".I" /I'II., ioll 

dies JiJl' (""I'(; /ireir d"., i!-!lI!'tI./ilt lt l ,Jl·tJt lll t'l ., 

D. mnLDn~1 t Sons, Inc. 
557 THIRD AVE. BROOKLYN, N.Y .. U.S.A. 11115 

Telephone: (212) 499-3555 

Americo'J Lor"e" Mocoroni Oi. Mert.n Since 1903 · Wilh Monogem,nt 4;onlinuoull1 R. lained In Some Fomily 

JA~\.' AII. " I 197 1 IS 
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Plastic Trays Increase Productivity 
LIGHTWEIGHT plalUc traYI have 

proven to be worth their weight In 
gold on the manicotti packaging line at 
San Giorgio ' Macaroni, Inc., Lebanon, 
Po, 

Made of white blaxlally-orlcnted 
polYltyrene, the seven-cavity manIcotti 
tray. accounted tor 8 wbltanUal reduc· 
tion In labor packaging costa during 
their fint three month. of operaUon. 

San Giorgio Macaroni, Inc. h .. one of 
America'. mOlt hlodem planta In the 
maaronl Indu.hY and hal Ion. been 
I'1!garded a. one of tt)e ~~ntq'. lead-
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Ing manufacturel'l of e,g noodle lind 
\'lIacaronl productl. 

Tough ProdUCtloD prob),m 

Charlel J. NI.key, Sim Giorgio plant 
R1a1ng Bal.. manager, laid "We lint uled cardboard 

aep?faton Inside the manicotti boxeJ 
The company began production of when the new product line went on 

manicotti In February 1970 because .tream,largely because our fonne r .up
manlcotU lale. hIVe rllen .harply in pller used them and we weren't I.· 
four yean I. I re.ult. In part, of food millar with the problem. 
editors havine helped to popularize the ''The board separaton were rIIrnn' 
'peI'Jalty ~Ita Item. The DO-year-old and didn't give the manicotti much pro
company had prevlO\laly bought pre- tectton in.lde the boxe .... aald Nisker· 
pack.,ed manlcotU from a leading lpe- "Packaging manicotti by hand Inlo 
dalty suppUer "ltd then resold it under those aeparaton was time l'Onsumlnl 
the San QIOf,lo nlmf. "'" beeauH they were awkward to 10f1II 

,DCI bo: to .hape wlrlle inserting manl· 
cotd.1 III. 

;'A J: , Ion the packaginl Une flnt 
had to 'Isert the board separator Into 
the bo~ then hold the box with one 
band \', nile she Inserted each of the 
fourtte r. manicotti individuallY Into the 
boI. 

:"The frultration of tryinl to Inlert 
the milnlcotll Into individual slot. 
.bowed up In production. We found the 
aI:tti, productivity waa the lame at the 
tifd g, their ahUt 8S It was at the begin· 
.i$ 
;mere had to be a beUer and more 
ddent way of packaging the manl
oottL" 

p~ Tra, Ida. 

The Idea of uJing plastic tray. tor 
San Oiortio', manicotti came from an
othu Penruylvanla food company • •• 
• bakery. 

KI.llty learned that a large bakery 
ui' lAncliter, Pl., wu enjoyln, IUC«II 
1a¥~kllln, their cookie Une in plastic 
tnJi. When he lot In touch with the 
blUry to learn about their packlaln •• 
hi wu put In contact with the bakel'}'" 
tOokie ' pack'ie manufacturer, the 
roniied Plastlca Dlvislon of W. R. 
Orate & Company, Readlne, Pa. 
I' -5JVle explained our problem to the 

Orace people," Niskey continued, "and 
lhtj came up with our custom-made 
manicotti trays. Now our elris limply 
111. leven manicotti In each tray, In
Ipttti he IheU. for breakage, and then 
qukkl), Insert two fll1ed tray' In each 
box." 

aa_ Lobo< 

The ost of the new plaltic traYI II 
1OInt\· :. t bllher a "n the board aepa· 
raton • about 16."~, but San Glorllo 
ollie II feelthil increased cost II more 
~n . :;et by the reduced labor COlli 

Ind t jequent increased productivity 
on UtI mekollo, line. 

'i'h" JIlStiC tray. are Itamped from a 
ronU,. 'us piece of blaxlatly-orlented 
pol' l ! ene at the Reading, Po., rlant 
01 Ih Formed Piastici Divilion of 
W. R :race & Company, and Ihlpped 
in bul . to San Giorgio. 

The manicoUl are handpacked Into 
btllhl ,ed-whlle-blue·and.yellow card· 
bGltd Loxel. San Giorgio will loon con
vert their manicotti boxel to Qulk-Lok 
lonneu boxes. Conlumers will finc! 
lhae lLew top-loaded boxes more con
venient to use. The 14-plece, 8-ounee 
1Ilan1tili ti pariaeel are then packed 12 
h lh~ car.on for retail dlstrlbuUon. 

p~!bge Promot" Proct.uc1 

'WIth manlcotU .. Ie. growine Itead
u,;'U&n Oloralo is examlnine the op

to promote the product to , 

consumers becau.e of III modern pack
aging-which consumers will find a 
definUe convenience - and increased 
production control. Manlcottlll a glam
our Item among pasta products and has 
Itrong conlumer appeal in holiday 
lealonl. 

Ntlkey attributes a portion of the 
Increas~d lale. to the new W. R. Grace 
plastic tray.. ''They give the package 
a cleaner look that telll a customer that 
on awful lot of care, cosl and attention 
mUlt have been put into the prepara
tion of the manicotti . 

"We deliberately chose the white 
polYltyrene tray over the clear tray 
since the white troy give. B greater 
contrast to the rich yenow of the mani
cotti," he .ald. 

Be.lde. elvlng the housewife an 
added degree of convenience In remov
ing the manicotti trom U. package, the 
new top-loading boxes and the W. R. 
Grace plastic trays will further In
crease the producllvlly on the mani
cotti packaging line. 

Maxltaln.r 
The Standard Cilsing Company, Inc. 

announces a new container de.lgned 
primarily for food. handlers and it II 
already being used world-wide by tirm. 
engaged In all phale. of the food Indu.
try, 

The "Madlalner" hal a 35 gallon ca
pacity and !. made of a high quaUty 
polyethylene, for Jenethy servke. An 

Injection mold of special construction, 
plus the new plastic material make 
these leakproof unscamed boxes almost 
Indeltructlble. 

And, the "Maxltalner's" construction 
makes It cosy to clean. Their nonporous 
lurlace resists dirt, contamination and 
stains. They Diso will not bend. dent, 
warp or rust. These receptacles are 
cosily lanltlzed by water, steam, or 
most chemical agent.. Also, they are re
slstant to most acid and bacteria ond 
withstand temperatures ranging from 
220"F to sub-freezing. The "Maxltaln
er" was designed to permit maximum 
utilization of .pace. They .tock easily, 
without crushtng or bruiling their con
tent •. They oliO nell to conserve Ipace. 
Stainless steel dollle. are also available 
through the Standard Casing Company. 

Capacity: 35 8allons 
Size: 30" x 21~" x 16" 
Weight: 13~ pounds 
Color: White Cat. No. BB. 1)35 
For further Information, please write 

the Standard Cal lng Company, Inc., 121 
Spring Street, New York, N.Y. 10012. 

Du Pont Cella far Snack Pack 
Two new cellophanes for snock pock

aging that offer luperlor moisture pro
tection, durability and eye-catching 
conlumer appeal have been Introduced 
by the .nack foodl marketing group of 
the Du Pont Company's FUm Depart
ment. 

Anthony BOl worth, monoger of the 
newly fonned .nack packaging group. 
laid the new films were developed for 
Ule 01 lingle-wail, lightweight snack 
bags. One of the new films Is clear. The 
other II while opaque. 

The new films, designated "K" 130-
907 ~lIophane and 10K" 130-907W, olTer 
moisture protection equivalent to most 
coated glasslnel and to double-wall cel
lophanel used In .mall snack bOiS. 

''This high degree of protection," Mr. 
Bosworth saYI, "ls retained even after 
the flIm has been run on Inock-packag
Ing machlnel and handled during dII
trlbutlon." 

Price of the white opaque cellophane, 
effective December I, il 6B cents a 
pound with coverage cost at $.0523 per 
thousand square Inches. The clear cel
lophane 1. 75 cent. per pound, for n 
coverage co.t of $.0577 per thousand 
.quore Inche •. 

"'K' 130-907W Is whiter and more 
opaque th:m the majority of glasslnel 
on the market today and when .urtoce 
printed," Mr. Bosworth continue., 
"both film •• how excellent .parkle and 
gloll with or without the use of over
print coating . ... 
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17 





Th. Wh.at Situation 
The Economic Research Service of 

the U. S. Department of Agriculture 
report. that .harply Increased wheat 
export. and the potential for lurther 
expansion In wheat feeding point to 
lains In total use this lea_on, and a 
reduced carryover next June. 

Exports of 725·750,000,000 bushels are 
likely, compared with 606,000,000 in 
1969-70. Feeding of wheat In July-Sep
tember totaled about 140,000,000 bush· 
e1l, IUahUy above the same period or 
1909. The leason's total Ukely will ex
cud the 216,000,000 bushela of 1969-10. 

These lalns will draw trom a supply 
that I •• lIlhtly smaller than last lea
Ion'., trimmlnJ the prospective carry
over next .ummer lome 200,000,000 
busheb below the 883,000,000 of lut 
summer. 

Com BUgbl 

The rapid pick-up In wheat exportll 
and high com prices, brought on by 
the reduced 1970 com crop, have pulled 
wheat price. up .harply. The fann price 
at wheat In Odober at $1.43 per bushel 
wu up 2, from September and 201 
above July. EVen with com price. oft 
trom the high levels of September, 
wheat price. are likely to continue 
strong, reDecting the high levels of 
wheat dll8ppearance and relatively 
small lupply held privately. 

The increase In U. S. wheat exports 
.tem. from an expansion in world 
trade. World wheat trade rose to almo.t 
2,000,000,000 bu.hel. In 1969-70 after 
hitting a modem low of 1,700,000,000 
In 196B·89. It wil1 Ukely rise further 
thll aeuon. Canada and Australia · are 
both Increallng their exports with 
Canada making anolher large sale to 
Mainland China. Each Is limiting pro
duction through dome.tlc conlrol pro
,ram., Canada'i 1970 crop is only half 
a. larle a. the 884,000,000 bUlhel1 ot 
1969, But large slock. in both Canada 
and Au.tralla keep .upplies at a hllh 
level. The 1970 world wheat crop III a 
helty 10,300,000,000 bushels, only a bil
lion below the 1968 record and the 
fourth laraelt. 

Small.r Crop. in Europe 

The Increase in world trade result. 
from reduced harvests in Europe. U. B, 
export. to Western Europe during July
September 1970 more than doubled the 
low rate. ot a year earlier, Romania, an 
exporter in recent yean, hal bought 
U. B, wheat thl. fall. 

Hard red winter wheat wil1 acc:ount 
tor the bulk ot the increase in U, S, 
wheat exports in 1970-71. Exports at 
hard Iprlnl and durum "may equal or 
exceed lut year'1 outgo. Soft ftd ex-
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porU may approach Ja.t year'1 total. 
While wheat export. may tall some
what due to the reduced supply, 

Durum Qua,".1y Report 
The U. S, Department 01 Agriculture 

report. that the durum supply Is down 
but dl.appearance is ahead of last 
year'. rate, 

Harvest at the crop lot under way in 
mld-Aulult in the early areas at North 
Dakota but waa not completed until 
about the middle at October a. wet cool 
weather .lowed the harvest durlnl the 
final weeks, U. S, durum production is 
expected to total 50,000,000 bushell, 
baaed on October 1 condltlona, This 
would ba only 47~ al much u wal 
produced In 1969, Three yean a,o oul
put was 68,400,000 bushell, It moved up 
to 99,500,000 in 1968 and 106,300,000 In 
1969. The July 1965 carryover amount
ed to 24,000,000 bushel.. It went to 
41,000,000 a year later and Jumped to 
'77,000,000 the past July. Producen 
noted thi. rile in .toclu and cut durum 
wheat production thll year by about 
halt. The expected ylelda per acre at 
24,9 bu.hel. it wen below the record 
high yield ot 31.9 bushell last year. 
Growcn cut acreale from 3,338,000 
acrea in 1969 to 2,002,000 acres in 1970, 

CurrOy" Down 

Carryover .tock. of durum July I, 1970 
amounted to '77,300,000 bushels, These 
.tocks, along with the new croP. will 
provide a supply ot 127,400,000 bushels 
tor the lellOn, or 88% at much as we 
had the year before, 

Baaed on Itoclu In all positions of 
104,000,000 bu.hell on October I, 1970, 
disappearance during the quarter was 
23,300,000 bu.hels or 27% more than a 
year 8g0, Stock. remalnln. on tannl 
totaled 77,957,000 bushel. and were 
26~ smaUer than 18.t year but off-tann 
stock. at 26,066,000 bUlhel. were up 
12lJE. over those" year a,o. cec had a 
total at 8,600,000 bushels at dUNm 
wheat In itl noncommltted inventory 
October 18, 1970, 

Dlsappevacao Up 

Disappearance waa quite large during 
the quarter wUh exports 16% over the 
same quarter laat year Dnd 70% larler 
than two yean alo, Mill. were grinding 
at a heny rate too .and durlnl the flnt 
two month. ot the new crop year (July 
and AUI\I.t) reported they ground 
6,400,000 bwhelJ, 11% more than they 
Iround In those monUli in 1969. It iJ 
eaUmated that the ,rind tor the fint 
quarter will total 8,300.000 bushelg, or 
about 10% more than lut year, 

Price. tor durum at MinneapoliJ dur
In. June and July lW10 averaged 14_ 

per bushel lower than In 1969, OJ (arm 
Itocks July 1 were 52~ larger th .1 the 
previous year, and overall stock were 
expected to be ample, Marketll! was 
orderly, however, and In AUIU!I 'rices 
were about at the same level as year 
ngo. Good export and mill demOI, I and 
tight holdlnl put prices up 15· lt' , Over 
last year in September and OctolJ l! r, 

A"rag. Cuh Price at M1nnupolll 
For 1(0. 1 Hud Amber Durum 

July AUI, Sept. Oct. 
1969 1,83 1.74 1.88 1.68 
1970 1.70 1.73 1.83 1.85 

Ann;. Miclmonth Prit .... tel .... d 

1969 
1970 

br North Dlkola Fannen 
July AUI, Sept. Oct. 
1,41 1,32 1.35 ue 
1.33 1.33 1,44 1.41 

Du.um Dlooppearonce 
Only 2,802,000 bu.hel. of aeed was 

uaed in 1970 compared with 4,700,000 In 
1969, 

The dUNm mUi Irlnd for the 11169-10 
crop year totalled 31,672,000 bushels for 
14,572,000 cwta. compared to 28,955,000 
bushels and 12,935,000 cwts 01 mlllt<! 
producted turned out the previous year, 

Exports dropped to 34,244,000 bushels 
in 1969-70 tram 46,402,000 In 1068-611; 
tlour and semolina exports droPPl!d too. 
trom 65,873,000 cwts, In UI6S·6D ta '(S,' 
178,000 in 1969-70; but macaronI prod
ucts exports rose trom 12,718,000 (W\.J. 

to 16,878,000 cwll. 
Total disappearance WBI 82,£"'4,000 

bushels in 1968-69 u compared 1010,· 
174,000 in 1989·'70 due chleny to 1)I,her 
exportl, For the first quarter of 1 '10·'lI, 
dll8ppearance totalled 23,339,00' 

Canadian Situation 
In the AUIU.t toreca.t of prod ·lion. 

Canada indicated a production I duro 
um wheat totaling 79,GOO,OOO l 3hels 
compared with last year'1 estlff te of 
83,000,000, The acreage leeded th o year 
was 3% Imaller than in 198! The 
Canadian visible lupply in all :orth 
American positlonl at the end 0 1 SeP
tember was up sharply trom a Yl" t alo 
and totalled 36,800,000 bu.hels II. ;lln.1I 
17,500,000 on that date Ja.t year, '':om
mercia! dlJappearanco In Canada , both 
domeltic and export, totalled 8,8UO,000 
bushel. from AUfUst 1 throueh Seplem
ber thl. year compared with 4,5UO,000 
during the same two month period In 
1989, Canldlan mill. ground 746,000 
bushels during Auault.Septembcr tblJ 
le!llOn compared wllh GDD,OOO bushels 
the .. me period the yeM betore, 

ASEECO 
SVSTEMS 

The only Aulom. lic 111111 Slor
•• 0 Syalem wllh nut· ln and 
nnl,out lor Ihn Ilor"o 01 
non.lroo-lIowlnl m. lorl.1I 
l uch II Inlck loodl, cookllll , 
hOUR loodl and/o r olhor 
lIeml pfone to bridie, A unllluill 1)' ltum for thll 

I!lnult.nllloul dlllribution .nd 
dollvll ry of non-lrl!lII ·nOlYlnR 
producllhom ItorllO to mul · 
IIpl" packnRlnll polnll.on tie· 
mand by Iho UIO 01 a modu· 
Ill f vibrator concopt. 
lIollllvo delivory on domllnd, 
No Ilarvation PDlllblll, No rll
clrculallon which ClUIOI 
product dOGrad.tlon, Food 
any numbor of packaliins 
machlnOi al dilloroni raIn 
IlmullanIlOU,I)', 

.L.CTAIC PAN aLa AND CDNTRDLS 

n., hy 10 prltllc.1 lulom.IIDn II In thn dDal!!n 0' • a~' lllIm ulln, electrical componllntl luch aI 
pbolo controla, lonar dllvltea .nd lolhl 11110 MllaYI, AIClltO cn,lnllofi IntOfporl1tn provon tOmmOf
dlUV ..... II.blo componllnll which .ra .lllnda rtl nntl do not rllqulre oxlrl ordlnny all llnilon, 
II yoU .re conlllm 1111n, • planl ollp.nllun, conllcl Alcoco Corporallon for Iho followlnll Inlll· 
snltd IlIrvlcea: pflnl enilinellrini lod layoul. olllclrlc.1 and mochlnltal, lupply 01 oqulpment, 

Any IIno clln bo 1I1IIendod 10 
IlIrvlce . ddllloni l point I, No rD· 
IlIrn fllnl , Compllct, loll clnan· 
Inll , Wrlto lOf Dul/olln CMI'·lo 

fl"ttlJOIl and .I.rtup, Alt hum Olllliouren with onll MllpunllbllJl)', 
,.:lCI W . O,"VMPI.G .OU~.VA"OI L.O. ANII.~." CA~I~. agoo •• 181:11 :lae-aaa, 



P. ,. VaSl"I"o 

Amerkvn Beauty 
Macaroni Olliciols 

P. F. Vacn ino, long· llme president of 
American Beauty Maturoni Company, 
WII!; recently elected to the newly 
l'reated pO!iition of board ('hairman by 
the directors of the firm. lie will con· 
tinuc to be helldquurtel'cd al the Kan· 
!i llS City, Kunsus phmt fnellity. 

Olher chunges In manngement posl· 
tions Inelude the appointment of Halph 
Surli us pl'csidl'nt of the company and 
ull it s subliidiurles nationwide. Ameri· 
l'un UNluty hns pi unt il located In Kun· 
SUll City. St . Luuls, Denver, Dallas, 5t. 
Puul, Los Angeles, and San Diego. Sarli 
was formel'ly \'ice prellident and treall' 
urer. He will continue to serve as treas· 
urer. 

Anthony M. VlIgnlno. Oem'er, was 
uppolnted u \' Ice president. Other com· 
pliny Otllt'l' l'S who will continue to ser\'e 
In their present c:.pucitles arc: L. S, 
Vugnino, St. louis, \'ice president; A. S. 
Vugnino. Denver, \'Ice president; and 
Mrs. Uu!'e Teicher, Knns:.s City. secre· 
tury, 

The cump:.ny, which wus founded in 
11105. lIlanufuctures a line of some 50 
prodUl'ts. These Include mun)' varieties 
of macaroni. spughettl lind egg noodles, 

Ralph Sarli 

as well as inlltant potatoes, llaucc mixes 
und pllckaged dinners. The ~even plimts 
producc for II markellng nrell which 
(o\'ers roughly thl' westl'fn two·thlrds 
or the country. Thl' comp.my Is ul];o un 
important supplll'r to milltnry baseli 
both here and overseas. 

International Multiloods 
Appointments 

Internatlonul Mullifoods hlill an· 
nO'Jnced the appointmt'nt of Be\'er1y 
Dajus to the newly rrt"nted pOJ'lition of 
director of ne ..... product de\'elopment 
for the consumer products division, 

Mrs. Bajus, ..... ho for the lost seven 
yeurs ha5 been director of IM'li con· 
sumer kitchens, becomes the highest 
ranking woman In the 7a.year history 
of the Mlnneapolls·based diversified 
foods company. 

James H. Kallestad, 1M \'Ice presl. 
dent und general manager of the con· 
Immer products dl\'lslon, sold Mrs. 
Bajus will haw responsibility for new 
product de\'elopment and market reo 
scorch. 

1M's consumer products line current· 
Iy Includes Robin Hood Flour and 
ml xe5, Kretschmer Wheat Germ, Pop. 
pi n' Good lind Buddy Boy popcorn and 
Tu rkey Muin Course. 

Mrs. Blljus, 32, joined 1M In 1960 as 
II home economist In the consumer 
kitchens. A native of Biggar, Saskatch· 
eWan, Canuda, Mrs. Bajus graduated in 
1959 (rom the University of Manitoba 
in Winnipeg ..... lth a bachelor of science 
degree In home economics. 

She Is a member of the American 
Home Economlcli Association and was 
hostess state chairman for the group's 
50th annuul meeting In Minneapolis In 
196B. She abo has ser\'ed several tenns 
on thc executive board of the Mlnne· 
sotu Home Economics Association. 

Director of COnlumer Kitchen. 

Marian A. Krinke has been named 
Director of Consumer Kltchenli. 

As director of the kitchen!!, Milis 
Krlnkle Is responsible for all home 
s~ n'lce uctl\'ltles a~soclated ..... ith the 
firm 's consumer products. 

Kitchen activities include rccipc de· 
\'elopment and food photography for 
newspapers, muguzines and television. 
The kitchen staff also edits pnmphlcts 
and cookbooks and handles mllll, tele· 
phone and personal contnct with can· 
sumers as well as public relations uctlv· 
iUes Involving product use and new 
baking conceptli. Also Invoh'ed is the 
udmlnl5trntlon of u Home Baking Panel 
of 150 women who test and evalunte 
redpes in their own kitchens. 

1",.,1" lolul 

Miss Krinke, who worked fur 1M 
from 1948 to 1950 as IIsslstant to thc 
director of home sen'ice, rejoinl'd the 
firm In March 1909 as a supervisor in 
the consumer kitchens. 

She come to 1M last )"cut from Dud· 
ley.Anderson·Yutzy, a New York Cil), 
public relations firm when' she wurked 
for two yellrs u]; assistant din'clur of 
the home economics department. 

Before that she worked for 13 yCOlr.· 
fur the General Foods Corpurillion 
kitchens, White Plains, N.Y .• II ~ ~ upet' 
\'Isor of the baking kitchen, ~upl'r \' lsor 
of the hotel lind re!\tuurllnt kitciwrl und 
as II product representatl\'c. 

Wheat I nstitut. 
Appointment of the first fin· d lrl' I" 

tors of the Nutlonal Wheat In~1i1 l1 lc bc' 
Ing organiZed to corry out a prnrnut illn 
and research program on bell . .!1 uf 
wheat foods wus announced by Jerry 
Rees, chairman of the Institute'" lnfur· 
matlon Committee. Mr. Rces, al ~' · I·see· 
uth'e \'ice'presldent of the NallO! ,1 As· 
sociatlon of Whl!at Growers, the I ,md, 
pal sponsoring group, said the '1I lial 
board membcrli were selected 1 tht.' 
major furm and commodity or~ ' l ll'" 

tions that founded the Institute 
(Continued on page 24) 

TO INSURI: QUALITY IN ANY MACARONI 
PRODUCT, ALWAYS SPI:CIFY AMBI:R 

In any size - any shape - it's always 
easier to control the quality and color 
of your products with Amber's first 
quality Venezia No. 1 Semolina, and, 

Imperia Durum Granular. 

Nationally-famed macaroni manufac
tllrers have long preferred these supe
rior Amber products because of their 
consistently uniform amber color, un i
fonn granulation and uniform high 

quality, 

Because of our unique affiliations and 
connections throughout the durum 
wheat growing areas, Amber is able 
to supply the finest durum wheat prod
ucts available anywhere. 

We are prepared to meet your orders 
-prepared to ship every order when 
promised. And bl.ocause of our rigid 
laboratory controls, highly skilled mill
ing personnel and modem milling 
methods, you can be sure of consistent 
Amber quality. Be sure-specify AM
BER. 

AMBER MILLI NG DIVISION 

JASUAlW, 1971 

FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Mills at Rush City, Minn.-General Offices: St. Paul, Mlnn, 55101 

TELEPHONE: 16121 646·9433 

~-----' --- .-
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Wheat In.tituto
(Continued from page 22) 

Each of the board members Is on 
active wheat producer and their selec· 
tion was aimed ot allocoting appoint· 
ments geographically and by major 
classes 01 wheal. The first five board 
members are Fronk Jones, Lodgepole, 
Neb.; Stanley Moore. Jamestown, N.D.; 
E. L. Hatcher, Lamar, Colo.; James W. 
Ingwersen, LeRoy. Kans .• ond John W. 
Wright. Edmore. N.D. 

Mr. Rees sold that additional appoint. 
ments to the boord ore expected short
ly. 

II Is anticipated that the National 
Wheat Institute will be the organiza
tion that wllJ manage the expenditure 
of funds that nte expected to be created 
by the Wheat Research and Promotion 
Act of 1970. These funds represent mon
ies growers will leave from the 1908·09 
export certificate pool, rather than ex
fOrcislng their right to request Individ
ual payments. While the e>.:port certlR· 
cote pool presently totals $4,200,000. the 
Deportment has estimated net proceeds 
available for the promotion ond re. 
search progrom at slightly more Ihnn 
$2,000,000. 

Le. SwanK'n Retire. 
Lester S. Swan!on. vlce·presldent In 

charge of durum prodUcts sales for 
Peavey Company Flour Mills, retired 
Nov. 1 aUer 45 years with the company. 
Mr. Swanson was honured by Penvey 
eKecutives ot n retiremenl luncheon at 
the Minneopolis Athletic Club and was 
.. resented with on engraved sliver tray. 

Mr. Swanson's first position was with 
King Mldos Flour Mills, a company that 
later was acquired by Peavey Com· 
pony. lie began In the traffic deport. 
ment. Then ror severnl yeats he was a 
bakery rlour salesman In Louisville. 
Ky .• transferring to durum products 
lillies 28 yeats ago. He became vice· 
pre!lldent and sales manager 15 yean 
oco. 

Over the yeats, Mr. Swanson formed 
close business and personal relationship 
with executives of the mocatonl Indus· 
I ry as well as among his milling asso· 
ciutes. He regularly attended s('ulons 01 
Ihe Nailonal MtH'o ronl Manufacturers 
A!lsociailon and wos active In ufJoln of 
th(' Durum Wheat Institute. Evidence 
oC th~ high regard In whlt-h he was held 
by macaroni manufacturers was the 
Hood of good will messoges he received 
on the occasion of hil'l retirement. 

Mr. Swanl'lon and his wile, Amy, have 
lell~ed on upartment In SI. Peter.burg, 
Fla., for this winter and plan to spend 
summers ot their suburban Minneapolis 
horne. 
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A.che. Daniel. Midland Ca. 
Archer Daniels Midland Co. reported 

operating earnings after taxes of $8,. 
737.355 ($2.76 per share) Cor the fiscal 
year ended June 3D, 1970. This com· 
pored with $3,140,298 (98~) the com· 
pony earned In the previous year when 
rcstatl'd to gllo'e effect to both the acqul· 
!lltlon 01 First Interoceanic Corp., DC, 

counted ror 01 a pooling of Interest, and 
a two·ror·one stock split. Total sales for 
Ihe year were $443,363,662 compared 
wllh $320,787,250 In fiscal 1960. Lowell 
W. Andreas, president and John H. 
Daniels. board chairman sold in thr. 
annual report thnt Increased earnings 
could be attributed to selo'ernl factors. 
The move or the company's main of
Rces from Mlnneopolis to Decatur, III., 
resulted In better coordination. greater 
efficiency and reduction of expen.es In 
corporate operations. Another prime 
(actor cited was the continued expan· 
slon and modernization of plant facili
ties. Contributing 0150 was a more Ca· 
vorable balance between supply and 
demand in the company's varlou. ogr!
businesses. 

Jo.eph T. Viviana 
Joseph T. Viviano, founder of Del· 

monlco Food. in Louisville. Kentucky. 
died November 20 at his residence In 
Clearwater, Florida. He was 87. Sur
vivors Include a son, Peter J , Viviano, 
president 01 Delmonico Foods; a daugh
ter, Mrs. George E. Glaser; five grand. 
children and eight great grandchildren. 

Married to the late Stello Palozzolo 
Viviano he had family ties with the 
Palazzolos of Cincinnati and Vlvlanos 
around the country. 

Geo.ge L. Fabe. 
Geor,e 1... Faber, 10n,·Ume sui. ' tl'p. 

resentaUve nad executive for 1·,·OI\·cr 
Company Flour Mills and the prt·deceJ. 
sor company, King Mldos FlouT' ,\Ii11s. 
passcd awoy In SI. Petersburg. Flurida 
on November 4, 1970. 

He hod retired in 1965 alter -15 )'ean: 
with the company. He was dlstrkl salel 
manager for dutum products in the 
Chicago area. 

Born on February 28, 1896, 01 Chask~ . 
Mlnncsota he received his college edu. 
cation at the University of Minnesota. 
He was a former member of the Board 
of Directors 01 the University 01 Mlnne. 
soto Alumni Association. 

He had also served as Chairman 01 
Production and Supply for the Mid· 
America Chapter of the American N~· 
tlonal Red Cross. 

He Is survived by his wife Naomi. 
and two brothers-Clarence ot Orange 
City, Florida, and WiIIlom of WoodJ. 
Illinois. 

Appointment at Merck 
Thomas B. Davis has been appointed 

marketing director of fine chemicals for 
the Merck Chemical Division of Merck 
& Co .• Inc .• Arthur L. Oocschel, \'iet 
president of the division, has an· 
nounced. 

Before Joining Merck, Dav!! wus ex· 
ecutlve vice president of MclUlS<llu 
Corporation. a Hawthorne, N.J .. manu· 
facturer of Industrial chemical ~Jle cial· 
ties which became part of Mcrck in 
1988. With Merck Chemical Division. 
Davis served as marketing dln't'Ior of 
Industrial and agricultural cht·micals 
for more than three years. A gl .,duate 
of the Columbia Unlvculty Stlwol of 
Engineering and Applied S'·lenct. 
Davis has also held various PI " llion. 
with E. r. du Pont de Nemours .\. Co .• 
Inc., and the Stauffer Chemical t 'u. 

Goeschel also announced th;11 Wil· 
liam J. Donwen has been nan · d til 
succeed Davis os marketing dln·. ·vr of 
Indultrlal and agricultural chem l< ,15. 

In his new assignment, Davis \' III be 
responsible (or the marketln.: of 
Merck's fine chemicals line. luw licd 
chiefly to the pharma':cutical anli rood 
processing industries. It Include~ \·lIa· 
mins, antibiotics, magnesium .:orn· 
pounds ror use os antacids, ~ Il!raid 
hormones, estrogens, medicinal npr' 
collrl, s'Jlfa drugs coccldlostots, ~orbl· 
tol, lysine, ascorbates and such Ipl'Cial. 
ty product as 'Accel' and 'Laetace!' for 
the processed meat indu.try. and \'II .. • 
min mixtures and wafers to the miliinJ 
and baking Industries. His department 
also markets Merck's laboratory and 
prescription chemicals. 

THE MACARONI IOU,SAL JANU, ... 1911 
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Int.motionol Multlfoocl. 
International MulUfoods reported 

both hllher aalel and earnlnla for the 
lint half of the current fiscal year, end. 
ed AUK. 31, compared with the aame 
period a year 010. ConloUdated net 
lalel for the Ilx monthl were aet at 
n05 million, a 15% increase over the 
comparable fla:ure of ,179 million. Con· 
10Udated eamlna:. at midyear were 7% 
ahead of lalt year, ,2,966,000 venul 
,2,744,000. Earnlngl per Ihare, alter 
provillon for preletted dividendi, were 
9U, a 3% advance over lalt year'. 94,. 
Commenting on realonl lor the 1m· 
proved eamlne.. WillIam O. Phillip., 
pre.ldenl, pointed to lavorable curren· 
ey nchanee ratel on the company'. 
Canadian working capital which result· 
cd In a net a:aln on forela:n exchanle of 
$433,000 or Hi, a Ihare. 1M operationl 
In Venezuela benefited from higher 
wheat flour volume and the acqul.ltlon 
of DAMCA, a major producer 01 pre· 
cooked com fiour. maher Intere.t rate .. 
Mr. Phllllpi said, had • a1anlncanl de· 
prellln, eft'ect on eamln,.. Alao, the 
companY'1 flour bualneu In the U.S. 
and Canada experienced lower volume 
In the flnt quarter, 81 well as hllher 
cosll and Intense price competition 
throulhout the flnt hall. He noted that 
these condltlonl were expected to be 
corrected In the third quarter. "We put 
contlnlency planl Into eft'eel durlna: the 
.econd quarter, deallnl primarily with 
reducln, COlli and uPlradlna our prod. 
ucl IDle. mix," Mr. Phillip. declared. 
"We should start seeln, resultl from 
thele planl durlna: the third quarter. 
We continue to expect to buck the aen. 
eral trend In thl. year of uncertain eeo. 
nomIc o •• tlook and we plan to Ihow an 
Improvement In proHl1 for the year." 

FI.h., Flouring Mill. Co. 
Reportlnl on the company'. annual 

meeting, John L. Locke, chairman 01 
thl! board, and Kenneth R. FlJher, prel' 
Ident, announced Ihat the directors had 
elected H. B. ROlen, aecrelary, to be 
aecretary.treasurer, replaclnl Llewel. 
IYn F. Wing who retired. Three new 
officer. were elected-Wayne F. Fuller, 
alliitant lecretary: Mn. Mara:aret 
Ellinl, alliltant aecretary, and William 
Dunkl, alslstant treaurer. (Mn. ElUnl 
becomci the lirst woman in the hlltory 
of the lirm to serve al an officer.) R. O. 
Alden wal elected vice prealdent of the 
White·Dulany Co., an anulated com· 
pany. At a meetinl of the Itockholden. 
Georle O. Fllher wal elected to the 
board 01 dlrecton 01 Fllher Fleurinl 
MUll Co., the Whlte·Dulany Co., and 
OallaUn Valley MIlUna Co .. an anmale. 
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Contract Awo"'''' 
A contrad for the lupply of machln· 

ery and equipment for rebulldlnl the 
mUlInl plant at North Dakota Mill &: 
Elevator, Grand Forks, North Dakota, 
h .. been awarded to Carter·Day Com· 
pany 01 MlnneapoUI. Value of the con· 
tract II In the re,lon of $500,000. 

Enllneer In tharle of the rebulldinl 
project II Fred Schumacher, Fred Schu· 
macher Enllnctrinc Company, Minne· 
apolll, who hal been worklnl for lome 
time on the modemb.atlon of other 
part. of the facility. Tho.e portlonl 01 
the facility lu.talned little damage In 
the fire. 

"Bullne .. II like ridlna: a bicycle
either you keep movlna: or you lal1 
down."-Anonymou •. 

It. Production 
The Natlon'l laylna nock produced 

D,848 million elll In October, up 2 per· 
cent from October IND. Layen on hand 
durin, October lVeraled 3:3.2 million 
compared with 318.4 million a month 
earlier. 

Ell production was up from a year 
earlier in all realonl except the South 
Atlantic, which wal down 1 percent. 
Rcalonal Increalel were: Ealt North 
Central and Welt North Central, each 
6 percent; North Atlantic and Weat, 
each 2 percent: and South Central, 1 
percent. 

Th. It. Molllot 
Shell eaa price. In October pointed 

out once aaaJn the extreme unpredlcta· 
blllty 01 price trend. In thl. commodity, 
Henninpen Fooda observe •. 

A rather Iharp price decline In the 
early part of the month followed a 
break In October Ihell ell future. lront 
September levell. But •• .oon as the 
Indultry settled back to ablOrb thelt! 
lower priced abell elll, the markel rc-
vened illelf and eal pricel lollowed 
the November future. market back up. 

It aeeml apparent that the COlt of 
breaklnl .lock I. very senlillve to the 
price fiuctuaUonl for araded ea,1 trad· 
ed on the Chlcalo MercanUie Ex. 
chanae. Prlcel on the Exchanae are 
Influenced by demand .t the con.umer 
level for table Irade ella, by market 
holdina action taken by producer 
aroupi and even by the Increased com
modity lpec:u!aUon activity which hal 
resulted lrom the alowdown in the 
.t.oc:k market. 

V. James Beninca .. Company view. 
the market U lteady. WhUe tradln, hu 
not been brUk there hu been IUmelent 
to keep cumnt producUon movin,. 

Production 01 liquid ell pr .. tluctJ 
durlna: September was 58,1113,000 
pounds, accordlnl to the Crop Uo:port. 
in, Board. Thll wal a 1% lOll frflr n the 
previoul month but 25% more th.," the 
lame month a year aiD. Junu.1)' 
through September totaled 677,:!5tOOO 
pound .. 18% more than In the time 
period 01 1989. 

The quantity used lor freetlna tot.led 
26,108,000 pound., an increale of IOt;f 
from a year earlier. The quantity used 
lor drying waa 22,816,000 pound., up 
33% lrom September 1969. Output 01 
albumen solidi wal 1,167,000 pound., 
39% more than September 1989. Yolk 
10Uds were down 2% from a year 810 
to 1,167,000 poundl. Whole ell produc
tion amounted to 722,000 pound., do .... n 
3%. Production 01 "other lollds" wu 
2,838,000. It appeara that dried CillO!' 
Idl are lainlnl in production at frozen 
ell expense. 

lallo. Molllot Comment 
Ballas Ell Producll Corpor8tion 

commenll that in the lall of 1960 . nd 
early 1970 the Department 01 Alricul. 
ture .ald that If ell producel'l In· 
creaaed nockl over 3% there would be 
trouble ahead. Looking at hatchery re
ports through the year, many ob!erven 
lelt that the noc:k increase would "s· 
Cffd 3% and there would be too m;II\)' 

egll In the Ipll and winter month!. But 
the U.S.D.A. report of November 16 
statel: "Layen on farml November I 
totaled 324,500,000, up 2%0 Irom 1969. 
Rate 01 lay averaled D8.2 elil p~r 100 
blrdl. Potential layers totaled 3111i,OOO,' 
000 or 3'lo above a year earlier:' Thl. 
Indicates that flock size" belnlo: held 
within the lovernment's esUmalc. 

H ... , 81aughltr 

Slaulhterlnl plants have bee" I1In· 
nina: at over 3,000,000 a week which 
will help keep the flock below lI,e 3';i 
tncreaae level. 

So lar ell markell have not bl· .. n as 
Jow al anticipated. Ela: breaken howe 
had a hard time ,elUnK enoullh l· /o: g. to 
keep their plantl operatlnll and very 
few have been operatinl at cap.,cily. 
Frozen ell Inventorie. are at u com· 
paratively low level and dried ell 
steck. are pracUcal1y nil. 80me Ilrlen 
are hav:lnl problems letUn, lumdent 
ela:a to meet their delivery IchcJue" 
Weather becomel an Importanl milr· 
ketln, factor In winter. 

All In aJI, the ell produeh market 
wu very finn In November and hid 
a1rnJlar proapecta for December. The 
General Moton .trlke HUtement and 
aenerat economic plch.up mould In· 
crease ell U",8 1n homea, In tnstltu' 
UOftl and In manul,cturin,. 

JACOBS-WINSTON 
LABORATORIES, Ilc. 

EST. 1920 

C"",lIIl1n, and Analyllcal ChnnIJ/S. sp.dalltln, In 
all I7UItlnJ Involvln, 'he exam/MIlo", production 
IlIIIIlab.lin, 0/ Macaroni. Nood/I GIld Ell Produas. 

I-V ..... I ...... MI .... I. I.rlch"' .... ""'fl. 
2-ft:.J:.... .... CeIor ScIN I. It.. . .• 
J 5.,1I ••• a4 'Iou, AMtral .. 
~ ...... .,... .. , .xtte ...... ",.He" 

s--. .... " 'loot s. .. .,.. -_ .... " .. .,. ... 
7_cterioIotlc.1 T_ fir S.1 ..... IIo. etc. 

Jomes J. Winston, Director 
156 Chambers Street 

New Yark, N.Y. 10007 

__ ~ ... ..J;. 

EUROPEAN TRIP 

21 days in Switzerland and Northern Italy
May 10·31. 

Macaroni School in Zurich conducted by Buhler 
Brothers. 

Visit Venice and the Povan plant at Gamera 
Veneto. 

Weekend In Florence, then travel north to Bo· 
logno, Cento, Parma and see Bralbanti Instal· 
lotions and works 01 Fava and Zambonl. 

IPACK.IMA Show in Milan brings together a 
great collection of macaroni equipment and 
manufacturers. 

Lost call for this educational opportunity of a 
life·tlme. 
Write .. 

NATIONAL MACARONI 
MANUFACTURERS ASSOCIATION 

P.O. I.x 336, 'ololl.e, III. 60067 
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HERE ARE THE MEMBERS 
• of the National Macaroni Manufacturers Association, dedicated to elevating macaroni and noodle proolJ c15 

manuracture to the highest plane of efficiency, effectiveness and public service-indicated with the leller A. 

• of (he National Macaroni Institute, oflanizcd to popularize macaroni and noodle products through rcsc<lrch 
and promotion-Indicated wtih the letter I . 

A-I 
A-I 
A-I 
A-I 
A-I 
A-I 
A-I 
A 
A 
A-I 
A 
A 
A 
A-I 
A 
I 
A-I 
A-I 
A-I 
A-I 
A 
A 
A 
A-I 
A 
A-I 
A 
A-I 
A-I 
A 
A 
A 
A 
A 
A-I 
A-I 
A-I 
A-I 
A-I 
A-I 
A 
A 
A 
A 
A-I 
A-I 
A-I 
A-I 
A 
A-I 
A-I 
A-I 
A-I 
A-I 
A 
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MACARONI MANUFACTURERS 

American Beauty . . .•. • .. ••. Los Angeles, Calif. 
American Beauty . ... • .•. •. .• San Diego, CaJif. 
American Beauty • .• .• . . . ••• • •• • Denver, Colo. 
American Beauty •.• • . • • . •.•• Kansas Oly, Kas. 
American Beauty .•• ... •••••• . • St. Paul, Minn. 
Amelitan Beauty . • • •. .... . • •••• St. Louis, Mo. 
American Beauty ..•..... • •• . •• .. Dallas, Tex. 
American Home Foods .....• •••••• Milton. Pa. 
Angelus Macaroni Co .••. •.• Los Angeles, Calif. 
Anthony Macaroni Co .. . ...• Los Angeles, Calif. 
Barilla, G. R. F.1Ii S.p.A. , •. , . , ..• .• PBI'I:1a, Italy 
B. Birkel Sohne .•• . •. • . • .. • Stuttgart. Germany 
W. Boehm Company . .. .• •• . . , .• PilUburgh, Pa. 
Bravo Macaroni Co .. •• ... •• ••• Rochester, N.Y. 
Builonl Foods Corp . .. . •• South Hackensack, NJ. 
Californla-Yulcan Macaroni .. San Francisco, Calif. 
lohn B. Canepa Co . . •. . .••.•• , • . .. Chlcago, II\, 
Calelli-Five Roses .• • • . • . . • . • Montreal, Canada 
Catelll-Five Roses • . ... . .•. • Lethbridge, Canada 
Catelll-Ave Roses . ••.. • .. •.• Winnipeg, Can3da 
Constant Macaroni .... •. • • 51. Boniface, Canada 
Conte Luna Foods, Inc ... . . • •••• Norristown, Pa. 
Costa Macaroni Mfg. Co ... • . • Los Angeles, Calif. 
The Creamelte Company •• . •• Mlnneapolis, Minn. 
Creamelte Co. of Caoada .. . .•• Winnipeg, Canada 
Cumberland Macaroni Mfg. Co . . Cumberland, Md. 
D'Amico Macaroni Co •••• . • .. • .. ••• Steger, III. 
Delmonico Foods, Inc . .. . ••• •. •• LouisvUJe, Ky. 
EI Paso Macaroni Co ... •••.. • •. • • El Paso, Tex. 
Fresno Macaroni Co ..•• • •. •••••• Fresno, Calif. 
Gabriele Macaroni Co. • • .•• • Los Angeles, Calif. 
Gattuso Corp. lJ:d. . ..• •• •. • . Montreal, Canada 
German Village Products, Inc • •••• Wauseon, Ohio 
Gioia Macaroni Co, , •• ,"", ., , ' , Bullalo, N.Y. 
Golden Grain Macaroni ... •• San Leandro, Calif. 
Golden Grain Macaroni •••• •• .• Bridgeview, 111. 
Golden Grain Macaroni . . . .• • ••• Seattle, Wash. 
Gooch Foods, Inc .. ••. . .. ••• •••• Uncoln, Nebr. 
A. Goodman & Sons . ••... Long Island City, N.Y. 
I. J. Grass Noodle Co . •.. .•• .. •• .•. Chlcago, II\, 
Grocery Store Products Co •••• West Chester, Pa. 
Grocery Store Products Co. . Los Angeles, Calif. 
Grocery Store Products Co. • ••• LibertyvUle, Ill. 
Hammond Milling Co . • • . •••. , • • . Hialeab, Fla. 
Horowitz It Margareten ..• Long Island City, N.Y. 
Ideal Macaroni Co. . ••. •• Bedford Heights, Ohio 
Inn Maid Products, loco . . ••••• Millenburg, Ohio 
Jenny Lee, Ine. " " " ." ,, " " .SL Paul, Mlnu. 
La Rinascenle Macaroni Co ••••• Moonachie, NJ. 
V. La Rosa" Sonl, Inc. . .•• • , Weltbury, N.Y. 
V. La Rosa & Sons, Inc • • ,," Danlebon, Conn. 
Y. La Rosa" SoDS, Inc •• , . •• . Warminster, Pa. 
y, La Rosa II: Sons, Inc. . • .•• Milwaukee, Wis. 
Thomas J. Upton, Inc. : . •• Englewood 0111., NJ, 
Lusa.American Macaroni Co .•• ,Fall River, Mw. 
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D. Merlino It Sons . . ••••.. •• • .. Oaklund, Calif. 
C. F. Mueller Company ..• ••• • ,Jersey City, N.J. 
National Food Products, Inc .• •. New Orleans, La. 
New Mill Noodle" Macaroni Co ..•. Chicago, III. 
Noody Products Company .••• • • . • • Toledo. Ohio 
o B Macaroni Company •.• . ••• Fon Worth, Ttl. 
Paramount Macaroni Co, ., •••• .. Brooklyn, N.Y. 
Philadelphia Macaroni Co •• . •• .. Philadelphia, Pa. 
Porter-Scarpelli Macaroni Co, . • .. . Portland, Orc. 
Primo Importing" Distrib. Co. • • Weston, Canada 
Prince Macaroni Mfg. Co. • •. • •.. Lowell, Mass. 
Prince Macaroni Mrg. Co ... • .. Scblller Park,lIl. 
Prince Macaroni Mfg. Co . . •••.•• Warren, Mich. 
Procino-Rossl Corporation ..••• .. • Auburn, N.Y. 
Ravarino " Freschl, Inc. . . •• , •• , .. St. Louis, Mo. 
Roml Foods (1966) Ltd. . . • ..• . Weston, C,,,d, 
Ronco Foods, Inc ••••... .•• .• • • Mempbis, Tenn. 
Ronloni Macaroni Co. , ••. Long Island Oty. N.Y. 
Roth Noodle Company .. ••.• • .• , Pittsburgh, P. 
San Giorgio Macaroni, Inc. . .• . . ... Lebanon, Pa. 
Schmidt Noodle MIg. Co. • •. .•. .• Detroit. Mich. 
Sbreveport Macaroni Mrg. Co. . •.. Sbreveport, La. 
Sklnncr Macaroni Company • ..• •• • Omaha. Ncbr. 
Superior Macaroni Company .• • Los Angeles, Clilif. 
Tamieo Foods, Inc ... • . . . ..• , . • Tampa, Florida 
Toronto Macaroni" Imported Foods Toronlo. Can. 
U.S. Macaroni Mrg. Co .. . • , • . • . Spokane, Wash. 
Viva Macaroni Mrg. Co ••• ••• , . Lawrence. MIlS;'
The Weiss Noodle Co • • , • ..•. .. Cleveland. OhIO 
Western Globe Products, Inc ••• Los Angeles. Calif. 
A. Zerega's Sons, Inc ••••• , •• •.. Fair Lawn. NJ. 

ASSOCIATE MEMBERS 

ADM Milling Company • .•••• • • Kansas Cil~. M~. 
Amaco, Inc. • • . •••• •.• . •. • • •• Chicago, I!Ii~OO 
Amber Milling Diy. GTA •.••• .. • St. Paul. \Ion". 
Aseeco Corp. • • . •••••..• .• • Los Angeles, Cal! . 
Ballas Egg Products Co. . ••• , • •. Zanesville. Oh!' 
Y. Jas Bcnoincasa Co .••• • . •• •• Zanesville, OhKl 
Blum Folding Paper Box , . • • . Valley Stream. NJ' 
Bralbanti Company •• •• . •• . • •... •• Milan. III 
Bubier Bros. (Canada) Ltd .• . • Don Mills. Clna a 
The Buhler Corp. , ••••• •. .• • Minneapolis, f\1i~n. 
Burd" Fletcher. Co .• , •••• • • ••• Kansas CitY.~ V: 
CJermon~ Machme Diy .. •• .. •••• Brooklyn, N'Y. 
DeFrancasci Machine Corp .••• • • . Brooklyn, N'y 
Diamond Packaging Products , • • New York, Del' 
Du Pont Company, F'dm Dept •• ,WUmlngton'NY· 
EaJt, Inc. . .,, " """" " " .Interlaken, N'y' 
Fault Packaging Corp •••••• • • •• BcooklJcD'W.:st,· 
Filber Flouriog Milll, Co •• , • •• ••. • Seat 0, ri 
General MillJ Sperry Diy ••• ••• .• Palo Alto, C~. 
Hay .. en Manulacturlng Co • • ,. ,-, Sbe~.5:' N Y 
Henningsen Food .. Inc. _, ••• ' ! WhIte " • 

ASSOCIATE MEMBERS-Continued 
lIuskins Company . . .• . • ..... . . Libertyville, III . 

~., International Muhiroods Corp .. Minneapolis, Mln~ . 
A.I Nurth Dakutu Mill & Elevator .. Grand Forks. N.D. 
A '.Vm. H. Oldacb. Inc . . .. . ..... .. Aourtown, Pa. 

A I.awry's Foods, Inc . .• •• . . , . • Los Angeles, Callr. 
A 0 M.ld.ri & Sons, Inc ..••.••..• Brooklyn, N.Y . 

A Parumount Packaging Corp . ... • ... Chniront , Pa. 
A·I RosSOlli Lltbograph Corp .. . .... N.orth nlr~cn, ~.J . 

A ~icCarthy lind Associates • ... .. New York. N.Y. 
A Merck" Co., Inc •..•.. , .. .. .. , • . Rnhw.ay, N.J . 

A-I Peavcy Company Aour Mills .. Mmneapo!ls. Mmn. 
A Schneider Brothers, Inc. . .. .. . . .... Chicago. III. 

A Monark Egg Corp . ... •• ... . . . Kansas City, M~ . 
A Munson Packaging ••.. . ..•• • •• CI~vela~d. OhiO 

A Supreme Dairy Products . .. .. .. .. Pitt5h.urgh, I'll . 
A Vitamins. Jnc .•.. . •. ...... . ...... Chlcago, 111. 

A National Egg Products Corp •.. .. Soclal Clrclc, Ga. A Milton G. Wauldbaum Co . .. .. . Wnkefield. Nebr. 

Plenty of Macaroni Publicity 
white photograph of Lasugnc Rollelles 

ARECENT pro,rell report from the In Crab Mcat Sauce Dnd three reelJ 'Cs 
National Macaroni Institute told of in Itory "Budget.Conscious Americans 

• COmlcopla of copy comln, from prod- Devour Miles of Spaghetti." Story In. 
ud promotional publicity relealea. eluded macaroni consumption ngureJ, 

From II reception at the Food Editors lind credited NMI. 
Conference cornea the following place
ments and acknowledgements: 

Itl AJphabll1cal Order 

Blnnlnlham, Alabama Post· Herald, 
Stptember 24, featured the black·and· 
white photograph of Macaroni Spinach 
fortine and love the recipe in story 
rnUUed "Macaroni as hon d'oeuvre!" 
Copy described the NMI "Festa deUa 
PUll," and quoted Vlneent F. La Rosa', 
"marks on macaroni consumption. 

Cincinnati Enquirer, September 30, 
futured the black·and·whlte photo
lraph of Spo8hetti Square. and ,ave 
the recipe in story entitled "Pasta 
Muts Appetlura." Copy mentioned 
h'Ml and described three of the hor d' 
oeuvres Rrved at the reception. 

flDpr Food 
Clnc:lnnaU Post and Times Star, Sep· 

ftmbe r 30, featured the black-and. 
while photograph of Macaroni Spinach 
Tortlnl!. along with the recipe in ItOry 
fnUtle() "Maearoni tum. Into finger 
food." 

Clc\·I·land Pre .. , September 25, reo 
POrted on Mr. La Rosa', remarka, and 
mentioned NMI and the "Felta della 
Pilla" In ItOry entitled "Eating more 
P&rtal" 

DaUut Morning NewI, September 26, 
ttltured the black.and.white photo
ItIph of Noodle Party Pancakel and 
I've the recipe in story entitled "Di· 
Vert Some Spaghetti Mileage This 
Way." Copy described the "Fel ta della 
PUla" III one of the mOlt inlereaUna 
ltulons, credited NMI and quoted Mr. 
LI Rosa', remarks on macaroni eon· 
IUlnPtion. 

o.Uu Times Herald, October l S, 
quoted Mr. La Rosa, delcribed the reo 
ctptlon with credit to NMI, and ,ave 
u.. rtclpe for Mae.roni Spinach Tortlne 
in alol')' entitled Hon d' Oeuvres-Mac
~ Maalc:." 

Dubuque, Iowa Telegraph Herald. 
September 25, featured the black·and· 
white photograph of Spaghetti Squares, 
alanl with three recipes In story en· 
titled "Super SpagheUI." Copy quoted 
Mr. La Rosa and described the three 
recipes. 

Houston Post. October 8, quoted Mr. 
La Rosa and mentioned the "Festa della. 
Palta" with ,~redit to NMI in story en· 
titled "MaC-Dronl eating sets new rec· 
ord." A I>Ccond Item, "This enlivens 
spaghetti." save one of the recipes 'up' 
plied to food editors. 

Jacksonville, Florida Tlmes·Unlon. 
September 20, featured the blaek·and· 
white photographs of Spa II: h e ttl 
Squares and Noodle Party Pancake, 
Dnd gave the recipes. Story gave credit 
to NMI for the "Festa della Pasta" and 
quoted Mr. La ROla. 

Little Rock. Arkansos, Gazette. Octo· 
ber 29, featured the black·and·whlte 
photof:I'aph of Macaroni Spinach Tor· 
tine along with two recipes In atory 
"Pa~ta Beeomel A Finger Food." Copy 
described the reception with credit to 
NMI. 

McKeesport, Pennsylvonia News, 
September 25, featured the black·and· 

New Orleans Tlmes.Plcoyune, Octo
lIer 8, feotured the black·and·whlte 
photograph of Noodle Party Pancakes 
and two recipes in story entitled "Noo
dle Party Pancakes Extraordinary Ap. 
petlzer." Copy eredlted NMJ and de· 
scribed the reception und the two 
recipes. 

Enlerlaln on a Budge. 

Oklahoma City Dully Oklo homan, 
Octoher 9 featured the black·and·whlte 
photograph of Noodle Party Poncakes 
and two recipes in story entitled "Po!' 
to', Right To Entertain On Budget." 
Copy described the "Festa della Pasta" 
with eredlt to NMI . 

Philadelphia Inquirer, October 18, 
featured the blaek·and·whlte photo. 
graph of Macaroni Spinach Tortlne In 
story which gave recipe. 

Ponti ac Press, October 7, featured the 
reelpe for Spaghetti Squares in story 
about the reception with credit to NMI. 
Title was "Fry Spaghetti Squares for 
Unusual Appetizer." 

Portlond Oregonian, October I, men· 
tloned the NMI reception. 

Richmond, California, October 7. de· 
scribed the "Festa della Posta" with 
credit to NMI, and a promise to giVe 
the recipes in the future. 

Rock Island Argus, September 20, 
quoted Mr. La Rosa on macaroni can· 
sumptlon, mentioning the Festa della 
PostD and crediting NMJ. 

Sacramento Union. September 30, 
featu red the black·ond· whlte photo· 
graph Dnd recipe for Macaroni Spinach 
Tortine in "Recipe Sampler from Food 
Editors Conference." 

Sun Francisco Chronicle, September 
23. listed the NMI function In a prc· 
view of "Culinary Marathon." 

(Continued on POilU 32) 

29 



Wherever the 
sun shines 

on durum wheat 
you'll find the 
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Plenty of Maca_I 'ubllclty
(Continued from pale 29) 

Wichita Eagle, September 25, fea· 
tured the black-and-white photograph 
of Spoghetti Squares, along with the 
recipe In "Spaghetti Squares Ideal for 
Party," Copy deacr!bed the appetizer 85 

served at the reception given by NMI. 
Wichita Falla, Texas Time., October 

., presented the black-and-white pho
tograph of Macaroni Spinach TorUne 
In story whirh described the "Festa 
della POlta" with credit to NMI. 

Wilmington, North Carolina Star, 
September 25, lave recipe. for Noodle 
Party Pancake. and Lal8lne Rollettea 
In atory ahout the reception with credit 
to NMI. 

Ouot •• From ThuIr You LeU .... 

''Thank you 10 much for a delllhtful 
party durin, the Newspaper Food Edi
tors Conference." PoUy PalJlla .. Akron 
Beacon Journal. 

"J would like to thank you and the 
members of the National Macaroni In
stitute for a perfectly delllhUul 1't!Cep
tlon at the New.paper Food Editol'll 
Conference. I would al.o Uke to thank 
you for the excellent release. which 
you lent concerning the food you 
• erved at the conference. We teded 
them and printed them and found them 
jUlt delllhtfu1." Mary Solaro, Chlcalo 
Today. 

'"Thoulht the Ideas for all your prod
ucts were exceptionally good this year. 
Many thanks." Barbara Brate1, Cleve
land Prell. 

Thank. for your mOlt dell,hUul par
ty Thuraday evening. I would never 
have expected to find such a variety of 
pasta dishes at a cocktail party. Thank .. 
too for your helpful Ideas aU year 
Ion,." Ann Hamman, Evansville Cour
Ier. 

'"Thl. Is It-the dlpsy noodle. I have 
a feelln, that my friend. are lolng to 
be dip!), noodled out by year's end. It 
really was the hlahlllht of the confer
ence, gourmet-wise." Mary Alice 
Quinn, Memphis Commercial Appeal. 

"The Fe.la delta Pasta sponsored by 
the National Macaroni Institute at the 
recent Food Edltol'll Conference was 
most enjoyable. It was also worth\'. hile 
and Intere.tina ... most of us never 
thouaht of using pasta for hors d' 
oeuvres I We were, of course, pleasantly 
surprised. Thank you alaln for helping 
make the Food Editors Conference 
among the worthwhile event. of the 
year for food writers lhrouahout Amer
Ica. I am enclosing a tear sheet of the 
article and recipes as our paper covered 
the conference and Festa della Pasta." 
Cheryl Mayfield, Dally Oklahoman. 

..... "._-,_ . , .' 

Hall to the Chie ..... 1 
Olive Tlromp~'On wrote the follow

Ing ('olumn In lhe Btll/lower (Cali/or
nla) Htratd-Enltrprlse: 

Mn. Richard M. Nixon has been 
named "Macaroni Woman of the Year" 
by the National Macaroni Institute reo 
cent news-wire .torle, revealed. The In
stitute reportedly said the President', 
wife deserved the honor for proclalm
Inl durin, a vl.lt to Rome that spalhet
til, her favorite dl.h. 

I'm ,lad the Macaroni Institute 81-

.Igned III ,reatest honor to the nation's 
Flnt Lady. 

It seems appropriate that In a repub
lic the woman occupylnl III hllhest 
post throulh marrille .hould recel~e 
the tlUe or somethln, to eat of modest 
price that can be and probably II eaten 
by nearly evel')'one In the country. That 
way It'. more representative. 

K_I ucI DlpIooaaIic 

It was a .troke of honesty and diplo
matic IIVVY, I feel, that made Mn. 
Nixon tell the Romans rpa,hettl Is her 
favorite food. 

That kind ot remark hill the coun
try's populace where It counts-in the 
stomach. It make. any people, already 
Iwollen with Ipalhettl, maearonl or 
noodlel, Iwell with pride. I have a 
hunch U's a Il'C!ater remark on an offi
cial ,overnmental vl.lt ot Italy than a 
declaration that Verdi la the greatest 
composer of operas of all time or that 
Rome h81 the top rashlon deslenel'll. 
Food I. pretty ba.lc. 

And to my WDY of thlnldn, the re
mark also wa. flltln, beeaUN Mn. 
Nixon remlndl at least me of macaroni 
and cheese. 

Qood lhard, Btuff 

But It lIn't. SpalhelU, 
noodle .. vennicelll, la,Uonl, lantl, ri,a. 
ton!, fideo are all the ume tood mI~ 
out of ,lutenoul wheat ml;(cd with 
warm water and kn'!ad<d Inlo a Iti! 
pute or douah. The only dlfTerenre II 
In the Ilze and Ihape. Vermicelli bas 
the thinnest thread .. spalhettl haa thIn. 
ner lUcks Dnd pipe. than macaroni. 
Noodles are soUd pieces ot the paltL 

Ot the leo .hapes of pul<J-lnc1udlnJ 
atan, shells, lettel'll of the alphabet,.U 
sortl of fancy fiaure.-recoanlred by 1M 
NaUonal Maearonl In.tltute, apalhettl 
leads In popularity by several mUUon 
miles, accordln, to documented nauru. 

If all the strand, ot .pa,hetU tOll· 

sumed In the United Stale. In 19611 Wtll 
strun, out end to end, the resuiUna 
noodle would reach to the moon lIId 
blck 210 times. the Irutltule rtpotb. 

And that flcure Isn't aetUna 1111 
lmaller. It'. probably .welllna. PaslI 
,oods Ire patronized heavlll In tlmtS 
of Inftatlon-economlc ren:ulon. Spa. 
Rhettl or macaroni 01' beans become tilt 
number one foodJ In such UmeJ. 

But wonder of aU this I, how a pel"lal 
of such sH,ht physical fiaure u Mn. 
Nixon could lilt Jpa,hettl a. her favo
rite food. Spaahettl and the other pasta 
foodJ are not free of ealories. Of COUnt, 
Ml'II. Nixon may eat temperately . 

At any rate, Ipa,hettl " apt te soar 
In popularity In this country because of 
the pre.ldenll wite'. remark. 

Cbrlslopber Merrie, Quoted 

She I. not the flnt prominent penOll 
to apeak well of .paahettl. Author 
ChrlJtopher Morley once obae .... ·cd: "No 
man I, lonely whUe eaUna .palhettL 
It requlret too much atlt:ntion." 

That', for lUre. You'll find supporltn 
of each of the many dUrerent WI1S of 
letUng Jp8,hetU from the pi lite Into 
the mouth proclalmln, hil wa, tht 

WhIle M'fI. Lyndon Johnson mlaht bell. 
remind 8ft enjoyel' of food of barbecued An infonnal poll of a num~r !'If mt 
Texas beef, Mn. Kennedy of a frappe, relativea favored .pearina a mil' 01 
and Mn. Bell Truman of deep.-dlah ap- the .pa,hetU with. fork, wind in, tilt 
pIe pie with cream, Mrs. Nixon remind. atrends around and around the tIntS 
me of macaroni and eheele-lood atur- until all area nu,ht up Into the Iwlrl 
dy Ituff, fIllln" ,ood laltln" non-fancy, then popplna the swirl Into the mouth. 
practical, worth every cent It COlli, chewln, and .waUowlna it as quietly 
rapable of beln, enjoyed when ICrved as poaalble. 
plain and also comin, orr weUln a more However, there are dedicated .Iurp
drelled·up dl.h throu,h the addition ot en who maintain the onb' worthwh!1t 
leafoed and cream or other appunen- way Is to spear with a fork the end 01 
ancea. one .pa,hettl stnnd at a time, Ilfli~ 

What It Mn. Nixon has been &iven one end strind into the mouth In 
the title of liMn. Noodle'" It wouldn't Ilurplni the remainder of the Jonl ((Ird 
have mattered at lon, .. Ihe UJeS her slowly down the throat, and on Into lilt 
noodle. That's what countJ. stomach. 

It ml,ht .tem Inaccurate that the "' Now, It Mrs. Nixon will tell us hoI' 
Macaroni Institute would bestow the she eaLs It. we can all do Jlkt~~ 
title of Macaroni Woman ot the Year There mUit be an AU.Ameriun waY • 
when spa,hetU WII named by Mn. eat JpalhetU. 
Nixon u her favorite food, -------

And the National 

Moca roni Institute 

offers: 

_ Morket Research 

_ Promotional Materials 

- Recipe Folders 

Educational Moterlals 

Nutritional Information 

Sign, 
Hete-
.. i"" 

Are You Using 
the tools of 
your trade? 

Services of the National Macaroni 

Manufacturers Association will help you 

perform more effectively. 

Weekly News Bulletin 

Commodity Informotion 

Technical Bulletins 

Legal Opinions 

Industry Representation 

Committee Work 

National Conventions 

Regional Meetings 

Technical Seminars 

Summaries of Surveys 

Information Central 

Join today ... odd to industry intelligence. 

We want to <,:>ply for membership 

Your name' ___________________________ ___ 

Compony' ______________________________ __ 

Address ______ __ 

Clty· ______ _ Zlp ____ _ 

Send to NMMA, Box 336, Pototine, tllinois 60067 
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A'tec, (01,0'(111011 

8ra l"'",1 I Com"o",. M & G. 
CI,,,,,on','o ... oll 

D.frGllciul Mochln, Corpora'/oll 
Diamond Poc.o,'n, Produeh DI., 
'nt"nollo"ol Mulllfoo', Corp . . 
IPACK.1M" 
Jacobl·Wlnl'oll Laboratori •• , ,,,,, 
Maida,' & Son,. D., Inc. . _ .. 
Nollonol MlClron' MIll. A .. " • . 
',elY', Compon, flolu Mill, 
R.uo"' Lllhol"ph CorporaUon 
So8,00k MIChl", 

CLASSIFIED 
ADVIRTISING RATlS 

2. 
21 
21 

1'·19 
U 

6·7 
3S 
36 
27 
27 
IS 

.. 27.)) 

. lO.:I1 
2 

... 34 

Won' Ad, .... . ............... .. _ ... $1.00 per Ir .. . 
Mlnlnu,," $3.00 

Dllplo, ... d .... tt laln' ... bt •• on Appllco'ion 

WANTID-SubICfiMrt to tho MacatOnl 
Jo"'"ol. 56 fa, 12 mlNtl.', Itlll", Ad. 
$1.50 fOf f.",," peulo,l. 

Book., like proverbs, receive their 
c:h1et value trom the ,tamp and eltetm 
at aee. through which they h.ve p .... 
ed.-William Temple. 

Puerto Rico Recipe
(Continued from page 4) 

Here, too. arc huge orched chombers 
where ammunition ond other supplies 
were ~tored, chopels. tunnels. cannon. 
and other mementos of the Sponlsh 
colon In 1 days. 

Doth lorts ore now notional monu· 
ments and Ol)en to the public (ree 01 
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Compl,t, line of 
Noodl. Cw"ln" 

Copell,"1 and GnocchJ 
Machinery 

Drying Unit •• Curtin, M.chln .. 
IH .. tl 

Contlnuou. P,duetlon P,. ..... net 
Sh .. t.,.. , 25 to 250 Lb. P.r Hour 

Complete Line af 
GIACOMO TORESANI 

MACHINES 
'w. In ... l1. Your Inqul,I •• " 

SoBROOK Mldli.1I 
Dk •• f V.lpl • , ••• c.". 

544 J,. A.,.. 
•• OOKLYH, H.Y. 11215 
,,,.'''' 12121 HY '.1122 

A ... rlcon. Hot.I, 51 •• of the WhIte' M •• tl., 

charee (rom 8 a.m. to Ii p.m. daily ex· 
cept Monday and Tuesday, 

The Institute of Puerto Rican Culture 
olsCl hos reslored scores of old colonial 
buildings while others have been can. 
"eried Into military, historical, and art 
ml:seums. 

And ..... hlle Puerto Rico has been un · 
der United States control since 1898. 
Spanish is stili the mother lunguagt.'. 
Bul mainland visitors should ho\'e no 
difficulties; most Puerto Ricans also 
speak English. Currency Is no problem 
either since United States money Is the 
legal exchange. 

Puerio Rico Is a major port 01 call (or 
cruise ships In the Caribbean. United 
States airlines lIy about 300 nights 
..... eekly tram major cltles across the 
continent. No special documents ore 
needed by United States citizens, 

Pasta Plates 
Dinner plates with various macaroni 

shapes such as bows, whl.'Cls. and ri· 
bows around the edge. and thrl't 
shco\'es of wheat In the center. art' 
a\'oilable as gifts or premiums. 

Ten Inches In diameter the pialtl 
sell (or $7.20 per dozen. (.o.b. Nell.' York 
with a minimum order of 42 tlozen. If 
there Is sufficient Interest the Mocaroni 
Journal will pool orders to make Ih i! 
minimum. 

Plotes are nvoJloble (rom Gal')' Va· 
lenti, 55-72 6lst Street, Mospl'lh. Nell' 
York 11378. The back 01 the 111:,Ie ur
ries the legend: "Designed E); t'l u~ i\'l'1)' 
(or the Notional Macaroni In.liloll': 
and is stamped "Mode In 11:,1\· ... The 
plates were used by the Natlon: oI Mati' 
ronl Institute as a gift In the I feU kil 
01 the New York Press Party I .st 1011 

Package Wrapper . 
All your stretch and shril. " film 

packaging can be handled auto,,,aHca!· 
Iy by a new wrapper, as delulk d in I 

2-poge bulletin belne offered l.y tilt 
manufacturer, Triangle Pack:,;,:t! ~b· 
chlnery Company, Chicago. . 

Products In trays, ~uAIC:!. or ,tinl:lIn' 
ers, ranging In slz(: from ~. In. ~ 5 in. 
up to D In. x 12 in. can br Wfifl lped al 
a rate of 22 per minute under 5upe.r· 
vision 01 a single operator. The Iou\leun 
describes how this Is accompllshL-d, pM 
presenting full speciflcations lur tht 
unit. Details on the automatic imlexln1 
operation lind rapid film challgtor.:1' 

are allo lncluded, 

Lent 
Ash Wednesday, the beglnn1ni of 

Lent, (ails on Febrlory 24. 

TilE MACARONI JoUItS"l 

----l 

Launching 
a new 
look? 
\I your prOducl 11ccd s a t>oost 'I 
mi'ly be HIC paCkage thai IlIovl(lr"; 
the 11 11 , 0\1 We can i'l 55'SI you III 
every phase 01 yOur Pilckily,nU pro · 
gHlIn - hom Ihe dffl'o'lln(J boar[1 10 
pullmg I' In il planned sales OflJ,I 
We ol ler lOp quailly ollsel. lettc! 
press and glLlvurC. plus sales orr · 
cnled desrgns E .... en counsel w,lIl 
yOu on the best I11lIl1g and closlIl (J 
CQUlpment Tlu:; .s l Dlal C.1P:llJlll: j 
hOIll D,aUlond Packagmg PI O(I · 
uc's The!e s a D,tlrnond man whO 
can wOlk wrth yOu 10 launCh your 
product rnlo new sales Call u:; 
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